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leqciebis winamdebare kursis mizania,
mkiTxvels, romelsac surs marketingis
safuZvliani Seswavla, gavacnoT Tanamed-
rove marketingis momxiblavi samyaro. aseve
vcdilobdiT, rac SeiZleba meti Rirebule-
bebi Segveqmna TqvenTvis, Cveno sayvarelo
mkiTxvelo, gagvexada igi saukeTeso masal-
ad, romelic SeiZleba gamoviyenoT market-
ingis safuZvlebis Sesaswavlad da amiT
gagvefarToebina Tqveni SesaZleblobebi am
da sxva sferoebSi.

Tanamedrove marketingis sagania klien-
tisaTvis gansakuTrebuli faseulobis Se-
qmna (romelsac Cven simoklisaTvis samomx-
mareblo faseulobas davarqmevT) da momge-
biani urTierTobebis Camoyalibeba. Tanamed-
rove marketingi iwyeba momxmarebel-Ta saWi-
roebebisa da survilebis SeswavliT, gadaw-
yvetilebebis miRebiT imis Sesaxeb, Tu rome-
li miznobrivi bazrebis momsaxureba SeuZ-
lia mocemul organizacias yvelaze meti
efeqtianobiT da „faseulobis mougeriebe-
li miwodebis” gamosamuSaveblad, romlis
safuZvelze kompanias SeuZlia miznobriv
momxmarebelTa mopoveba da SenarCuneba, da
aseve maTi raodenobis ganuxreli zrda. Tuki
organizacia warmatebiT gadawyvets am amo-
canebs, igi dauyovnebliv miaRwevs ukugebas,
bazris gansazRvruli wilis, mogebisa da
klientebis kapitalis miRebis saxiT.

unda aRiniSnos, rom marketingi-gacile-
biT ufro meti ram aris, vidre biznesis
raime izolirebuli funqcia. marketingi-nam-
dvili filosofiaa, romelic didwilad gan-
sazRvravs organizaciis saqmianobas mTli-
anad. marketingul ganyofilebas ar SeuZlia
damoukideblad Camoayalibos urTierTobe-
bi klientebTan, romelTac SeuZ-liaT kompa-
niisadmi mogebis motana,-marketingis funq-
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leqcia pirveli

marketingi
g e g m a:

ç Sesavali

ç ra aris marketingi?

ç marketing-menejmentis koncefciebi

ç marketinguli  gegmis  da  marketinguli  programis  SemuSaveba

cia unda ganxorcieldes mTeli kompaniis
masStabiT. marketingi ganmsazRvrel zegav-
lenas axdens, magaliTad, saerTo xasiaTis
iseT gadawyvetilebaTa miRebaze: Tu vin
surs mocemul kompanias dainaxos Tavisi
klientebis saxiT, am klientebis romel moTx-
ovnilebaTa dakmayofilebas varaudobs igi,
romeli produqtebisa da momsaxurebis SeT-
avazebas varaudobs Tavisi klientebisTvis,
ra fasebs daawesebs Tavis produqtebsa da
momsaxurebebze, ra werilis (mimarTvis) gag-
zavnas varaudobs igi klientebze da ra we-
rilebis miRebas maTgan, da ra partniorul
urTierTobebSi Sesvlas apirebs igi. amrigad,
klientebis, konkurentebze aSkarad ufro
maRali interesi rom gamoiwvios samomxmare-
blo faseulobis Seqmnis gziT, marketingulma
ganyofilebam mWidro kontaqtSi unda im-
uSavos Tavisi kompaniis sxva ganyofile-
bebTan da aseve mocemuli kompaniis samomx-
mareblo faseulobis formirebis sistema-
Si Semaval sxva organizaciebTan.

marketingis safuZvlebis leqciebis
Tanamedrove kursi xuT umniSvnelovanes
Temas emyareba, rac dakavSirebulia samomx-
mareblo faseulobisa da Rirebulebis
cnebasTan.

1.mdgradi marketingi cdilobs kli-
entebisa da biznesis xangrZlivvadian
SenarCunebas, romelic maTTvis muSaobs.
marketingma didwilad gansazRvra saqonel-
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Ta da momsaxurebis saxeoba, romelsac Tan-
amedrove momxmareblebs Tavazoben. komer-
ciul da aramomgebian organizaciebs ar
SeuZliaT ugulebelyon klientebis sur-
vilebi da moTxovnilebebi da warmatebiT
reagireben maTze. amasTan, strategiis sta-
biluroba izRudeba klientebis moTxovnile-
baTa da survilebis dakmayofilebiT maTi
xangrZlivvadiani interesebis an mTlianad
sazogadoebis poziciebidan. magaliTad, Cven-
ma evoluciam migviyvana tkbili, mariliani
da cximiani sakvebisadmi miswrafebamde,
romelic milionobiT wlis winaT stimuls
aZlevda Cvens winaprebs gamoeZebnaT maT-
Tvis misaRebi sakvebi junglebsa da sav-
aneebSi. axla ki, warmoebisa da miwodebis
arxebis Tanamedrove ganviTarebasTan dakav-
SirebiT es ltolva advilad realizeba-
di gaxda da rogorc Sedegi, didad daaz-
arala mravali eri. globaluri daTboba
aseve niSnavs gaZlierebul paeqrobas
nedleulisaTvis mrewvelobisa da kvebis
produq-tebisaTvis, da aseve imas, rom momx-
marebelTa arajansaRi survilebis dakmay-
ofileba arsebiT zegavlenas axdens sacx-
ovris garemoze.

Tanamedrove biznesSi aqcentis gadaadg-
ileba produqtidan mdgrad marketingze
ganxilulia pirvel TavSi. Semdgom, meore
TavSi, ganxilulia sakuTriv mdgradi mar-
ketingi, romlis mizania-ara ubralod gay-
idva da yidva, aramed aseve yvela mar-
ketingul qmedebaTa zegavlenis Seswavlac,
socialur pasuxismgeblobaze sazogadoe-
baSi.

2.samomxmareblo faseulobaTa Se-
qmna klientebisaTvis, SemdgomSi maT-
gan RirebulebaTa miRebis sawindrad.
marketingis Tanamedrove specialistebs
unda SeeZloT samomxmareblo faseuloba-
Ta Seqmna da klientebTan urTierTobaTa
efeqtianad marTva. maT unda SeeZloT mizno-
brivi klientebis mozidva faseulobaTa
sakmaod damajerebeli (momxiblavi) miwode-
bis daxmarebiT. garda amisa, maT unda See-
ZloT TavianTi klientebis SenarCuneba da
„gamozrda”, maTTvis amaRlebul samomxmare-
blo faseulobaTa SeqmniT da „kompania-
klientis” interfeisis efeqtiani marTviT.
Tanamedrove cnobili marketinguli ko-
mpaniebi TavianTi bazris da TavianTi klien-
tebis moTxovnaTa kargi codniT gamoirCe-
vian; SeuZliaT iseTi marketinguli strate-

giis SemuSaveba, romelic xels uwyobs fa-
seulobis Camoyalibebas; SeuZliaT inte-
grirebuli marketinguli programebis Se-
muSaveba, romlebic samomxmareblo faseu-
lobas qmnian klientebisaTvis da akmay-
ofileben maT umniSvnelovanes moTxovnile-
bebs; da bolos, SeuZliaT myari urTierTo-
bebis dalageba Tavis klientebTan. sanacv-
lod isini Rirebulebas Rebuloben Tavian-
Ti klientebisagan gayidvebis, mogebaTa da
loialurobis saxiT.

samomxmareblo faseulobis am nova-
torul struqturas mkiTxvelebi pirvelad
pirveli Tavis dasawyisSi gaecnobian, romel-
Sic motanilia marketinguli procesis
aRwera da xuTi etapisagan Sedgeba. es mod-
eli sakmaod dawvrilebiT aRwers, Tu mar-
ketingi rogor qmnis samomxmareblo faseu-
lobas, sanacvlod klientebisagan gan-
sazRvruli Rirebulebis miRebiT. es stru-
qtura detalurad aris ganxiluli pirv-
el da meore TavebSi, rac myar safuZvels
qmnis marketingis safuZvlebis Semdgomi
SeswavlisaTvis. Semdgom TavebSi naCvenebia
am struqturis gamoyeneba marketingul
praqtikaSi.

3 .marketingis danergvis Sedegad
miRebuli mogebis marTva klientebi-
sagan miRebuli maRali Rirebulebis
mizniT. klientebisagan maRali Rirebuleb-
is misaRebad maTTvis samomxmareblo fa-
seulobis Seqmnis sanacvlod, marketingul
qveganyofilebaTa xelmZRvanelobam unda
iswavlos marketingSi investiciebis moge-
bis sididis gazomva da efeqtianad marTos
es mogeba. sxva sityvebiT, marketingul qve-
ganyofilebaTa xelmZRvanelobam unda
uzrunvelyos imisi garantia, rom market-
ingisaTvis gamoyofili saxsrebi sakmaod
efeqtianad daixarjos. warsulSi market-
ingis mravali specialisti fuls moisro-
da masStaburi, ZviradRirebuli marketingu-
li programebis realizebaze, xSir SemTx-
vevaSi am kapitalur dabandebaTa finansur
ukugebaze dafiqrebis gareSe. magram situ-
acia swrafad icvleba ukeTesobisaken. mar-
ketingul investiciebze mogebis gazomva
da misi efeqtiani marTva Tanamedrove pe-
riodSi marketingis sferoSi strategiul
gadawyvetilebaTa miRebis mniSvnelovani
Semadgeneli gaxda.

4.axali marketinguli teqnologie-
bis efeqtiani gamoyeneba cifrul epo-
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qaSi. cifruli da maRali teqnologiebis
sxva siaxleebi, romlebic ukanasknel peri-
odSi inergeba marketingis sferoSi, udides
zegavlenas axdenen rogorc TviT myidvele-
bze, ise marketingis maT momsaxure special-
istebze. marketingis Tanamedrove special-
istebma unda icodnen, Tu sworad rogor unda
gamoiyenon kompiuteruli, sainformacio, sa-
komunikacio da distribuciuli teqnologiebi,
Tavis klientebTan da partniorebTan ufro
efeqtiani urTierTqmedebis mizniT, market-
ingis sferoSi am axal cifrul epoqaSi.

5.marketingis socialur-pasuxismge-
blobiTi gamoyeneba msoflio masSta-
biT. imis kvalobaze, Tu teqnologiuri miR-
wevebi sul ufro rogor gadaaqceven Cvens
samyaros „patara globalur soflebad”,
marketingis specialistebma unda iswavlon
TavianTi brendebis winwaweva msoflio mas-
StabiT, Tavisi maRali socialuri pasux-
ismgeblobis daviwyebis gareSe.

am Tavis miznebi

am Tavis wakiTxvis Semdeg Tqven unda
SegeZloT:

mogvceT marketingis ganmarteba da
gaigoT, Tu marketologebi rogor mar-
Taven moTxovnas da xelsayrel urT-
ierTobebs ageben klientebTan

SeadaroT marketingis marTvis xuTi
koncefcia

ganasxvavoT marketingis procesis
etapebi da gaigoT maTi urTierTkavSiri

ra aris marketingi?

Tanamedrove warmatebul kompaniebs saer-
To niSani gaaCniaT: maTi warmatebis safuZ-
velia momxmareblebze orientacia da mar-
ketingisadmi rwmena. magram es kompaniebi
did Zalisxmevas iCenen imaze,rom gamoavli-
non da daakmayofilon klientebis moTxov-
nilebebi mkafiod gansazRvrul miznobriv
bazrebze. isini yvela TavianT TanamSrom-
lebs Seagulianeben uzrunvelyon kliente-
bi maRali xarisxis produqciiT, amnairad
maqsimalurad daakmayofilon maTi moTxov-
nilebebi. am kompaniaTa xelmZRvanelobam
icis, rom Tuki isini klientebis Sesaxeb
izruneben, maSin bazris wilis da mogebis
gadidebas didxans ar mouwevs lodini.

 marketingis ganyofilebebi ufro metad,
vidre sxva qveganyofilebebi, zrunaven mo-

mxmareblebze. samomxmareblo faseulobeb-
isa da klientebis dakmayofileba - ai dRevan-
deli marketingis Teoriisa da praqtikis
arsi. SemTxveviT rodi arsebobs ganmarte-
ba: „marketingi esaa mogebis amoReba momx-
mareblis dakmayofilebisagan. marke-ting-
is mizania - axali klientebis mozidva umaR-
lesi samomxmareblo faseulobis dapire-
biT, da Zveli klientebis SenarCunebiT, maTi
cvalebadi saWiroebebis mudmivi dakmayofi-
lebiT”.

 marketingi nebismieri firmis, didis Tu
pataris, komerciulis Tu arakomerciulis,
erovnulis Tu saerTaSorisos warmatebis
umniSvnelovanesi Semadgenelia. umsxvile-
si komerciuli kompaniebis, McDonald’s-is,
Sony-s, Wal-Mart-is, edEx-is, IBM-is, Mariott-is da
mraval sxvaTa muSaoba marketingis princ-
i pebis gamoyenebas emyareba. magram uka-
nasknel periodSi marketings iyeneben ara-
komerciuli organizaciebic, kerZod, kole-
jebi, saavadmyofoebi, muzeumebi, filarmo-
niebi da eklesiebic ki.

 Tqven ukve bevri ram iciT marketingis
Sesaxeb-aki igi Cvens garSemo imyofeba. Tqven
xedavT marketingis Sedegebs - esaa saqonel-
Ta siuxve maRaziaTa Taroebze. marketingi-
esaa reklama, romelic avsebs Cveni televi-
zorebis ekranebs, Jurnalebs, gazeTebs, inter-
nets. marketingi yvelgan aris, rasac ar unda
akeTebdeT Tqven, maT miRma dgas adamianTa
farTo wre, romlebic dakavebulebi arian
Tqveni yuradRebisa da fuli-saTvis brZoliT.

am Tavs Cven daviwyebT marketingis saer-
To gacnobiT, misi fuZemdebluri koncefcie-
biT, gavigebT, ra filosofia udevs mas safuZ-
vlad. Semdeg ganvixilavT zogierT prob-
lemas, romelTac marketologebi awydebian
axal aTaswleulSi.

 mainc ras niSnavs termini marketingi?
eg mxolod reklama da gayidva rodia, mi-
uxedavad imisa, rom yoveldRiurad Cven
tonobiT reklamebi da gancxadebebi gcey-
reba Tavze, dayidvebis Sesaxeb. magram gay-
idva da reklama - es marketinguli aisber-
gis mxolod zeda (xiluli) nawilia.

 Tanamedrove marketingis mizania-klien-
tebis moTxovnilebaTa dakmayofileba. mx-
olod imisi gayidva SeiZleba,rac ukve war-
moebulia. xolo marketingi iwyeba imaze
didi xniT adre, sanam kompanias mza produ-
qti gauCndeba. marketingi - es menejerTa
Taviseburi saSinao davalebaa, romlebic
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mas amuSaveben imisaTvis, rom gaigon da Seafason adamianTa moTxovnilebebi da gan-
sazRvron kompaniis SesaZleblobebi maTi dakmayofilebis TvalsazrisiT, misi interese-
bis gaTvaliswinebiT. marketologebi ganagrZoben saqonelTan muSaobas mTeli misi
sasicocxlo ciklis msvlelobaSi. isini eZeben axal momxmareblebs, cdiloben ukve
arsebulTa SenarCunebas, misi samomxmareblo Tvisebebis SenarCunebiT da amisTvis gay-
idvebis Sesaxeb angariSgebaTa da ukukavSiris monacemebis gamoyenebiT.

marketingi-socialuri da mmarTvelobiTi procesia, romelic garkveul pirebs
da pirTa jgufs saSualebas aZleven daakmayofilon sakuTari saWiroebebi da
moTxovnilebebi maT mier Seqmnili saqonliTa da samomxmareblo faseulobebis
daxmarebiT.

 am ganmartebis asaxsnelad mocemul TavSi Cven ganvixilavT Semdeg cnebebs: saWiroe-
bebi, moTxovnilebebi, da moTxovnebi; saqonlebi da momsaxurebebi; samomxmareblo faseu-
loba; dakmayofileba da xarisxi; gacvla, garigeba da urTierTobebi, bazari. 1.1.naxazze
naCvenebia Tu rogor arian erTmaneTTan dakavSirebuli markeringis es cnebebi.

mocemul TavSi Cven ganvixilavT yvela xuT etaps da yuradRebis sam maTganze
gamaxvilebiT, romlebic dakavSirebulia klientebTan urTierTobebis SeqmnasTan da
gamoyenebasTan. me-2 TavSi Cven ufro dawvrilebiT ganvixilavT meore da mesame etapebs-
marketinguli strategiebis SemuSavebas da marketinguli programebis Sedgenas.

nax.1.1 marketinguli procesis modeli

marketingis fuZemdebluri cnebebidan yvelaze mniSvnelovania - myidvelTa saWiroe-
bebi. sxvadasxvanairi saWiroebebi SesaZlebelia davyoT fizikur moTxovnilebebad -
sakvebze, tansacmelze, siTboze da usafTxoebaze; socialur moTxovnilebebad - Sexve-
drebsa da erTgulebaze; individualur moTxovnilebad - moTxovnilebad codnasa da
TviTgamoxatulebaze - saWiroebebze. es saWiroebebi ganpirobebulia adamianiseuli bunebiT.

 saWiroeba - adamianis mier raRac aucileblis ararsebobis SegrZnebaa.
 moTxovnileba - esaa saWiroeba, romelmac specifikuri forma miiRo adamianis

kulturuli donis daa individualurobis Sesabamisad. mSieri amerikeli fiqrobs ham-
burgerze, mSieri Cineli - brinjze. moTxovnilebebi Rebulobs im obiqtebis formas,romelTac
saWiroebaTa dakmayofileba SeuZliaT.

 moTxovnilebebi - saWiroebebia, romelTac specifikuri forma miiRes ad-
amianis kulturuli donis da individualurobis Sesabamisad.

adamianTa moTxovnilebebi praqtikulad SeuzRudavia, maTi dakmayofilebisaTvis
saWiro resursebi-piriqiT.amitom yoveli admiani irCevs saqonels,romelsac umaR-

lesi samomxmareblo faseuloba gaaCnia da SeuZliaT uzrunvelyon dakmayofileba im
TanxiT, romelic mas gaaCnia. moTxovnilebebi, romlebic gamagrebulia msyidvelobiTi
unariT, saWiroeba xdeba. momxmarebeli saqonels ganixilavs rogorc, raRac Tvisebebis
erTobliobas da irCevs produqts, romelic uzrunvelyofs maT optimalur SeTanawy-
obas im TanxisaTvis, romelic mas gaaCnia. magaliTad, avtomobili honda siviki - esaa

k.i. Rurwkaia, k.k. Rurwkaia, T. Rurwkaia

socialuri ekonomika

XXI s aukun i s a qtualuri proble m e b i .
#6-is damateba



245

siCqare, dabali fasi, da sawvavis ekonomia;
leqsusi - esaa komforti, maRali social-
uri statusis maCvenebeli.

saWiroebebi - adamianis moTxovni-
lebebia, gamagrebuli misi msyidvelo-
biTi unariT.

kompaniebi, romlebic seriozulad ekide-
bian marketings, udides Zalisxmevas xarjav-
en Tavisi klientebis saWiroebaTa da moTx-
ovnilebebis gamovlenaze; atareben marketin-
gul gamokvlevebs, aanalizeben klientebis
saCivrebs da maT moTxovnebs, gamyidvelebs
aswavlian Tvalyuri miadevnon klientebis
saWiroebebs, romlebic SeiZleba daukmay-
ofilebeli darCeniliyo.

aseT kompaniebSi yvela donis mosamsax-
ureebi mudmivad inarCuneben kavSirs klien-
tebTan, ukanasknelTa moTxovnilebebsa da
saWiroebebSi Cawvdomis mcdelobiT. magal-
iTad, kompania Wal-Mart-is umaRlesi rangis
xelmZRvanelebi or dRes atareben TavianT
maRaziebSi myidvelTa xrovaSi. kompania AT
& T-Si aRmasrulebeli direqtori xSirad
modis kompaniis erT-erT servisul centr-
Si, irgebs Tavze Camosacmel telefons da
pasuxobs satelefono zarebs, raTa ukeT
gaigos Tavisi klientebis problemaTa da
saCivrebis arsi. xolo Mariot-Si, kavSiri rom
ar dakargos momxmareblebTan, direqtorTa
sabWos Tavmjdomare da korporaciis direq-
tori bil marioti yovelwliurad piradad
TviTon kiTxulobs daaxloebiT 8 aTasi
werilis 10%-s,romelTac agzavnian kompani-
is misamarTiT da 750 aTasi gamoxmaurebis
2%-s, romelTac klientebisagan Rebuloben.
momxmarebelTa saWiroebebisa da momxmare-
belTa moTxovnebis codna aucilebelia mar-
ketinguli strategiebis SesamuSaveblad.

saqonelia - yovelive is, rac SeiZ-
leba miwodebul iqnes bazarze yura-
dRebis misaqcevad, gasacnobad, gamoyeneb-
isa da moxmarebisaTvis da ramac Se-
iZleba daakmayofilos saWiroebebi da
moTxovnilebebi. saqonlis rolSi Sei-
Zleba gamovides fizikuri obieqtebi,
momsaxurebebi, fizikuri pirebi, adgile-
bi, organizaciebi da ideebi

 adamianebi TavianT saWiroebebsa da
moTxovnilebebs sxvadasxva saxeobis saqon-
liT akmayofileben. garda xelSesaxebi
obieqtebisa, saqonels miakuTvneben momsax-
urebebs, romlebic warmoadgens moqmede-
bas an sargeblobas, rmelic SeiZleba momx-

marebelma miiRos. isini aseve yidva-gayid-
vis obieqtebia, rogorc wesi, xelSeuxebi, da
maTi SeZena ar iwvevs raimes miTvisebas.
momsaxurebaTa magaliTis saxiT SeiZleba
davasaxeloT sabanko saqmianoba, aviakompa-
niaTa muSaoba, daxmareba sagadasaxado dek-
laraciebis Sevsebisas, komunaluri momsax-
urebebi da a.S.

momsaxureba-moqmedeba an sargeblo-
baa, romelsac ereTi mxare Tavazobs
meores. rogorc wesi, mas ar gaaCnia
nivTobrivi gamoxatuleba, xolo SeZena
ar iwvevs raimes miRebas sakuTrebaSi.

ufro farTo gagebiT saqonels miekuT-
vneba aseve STabeWdilebebi, fizikuri pirebi,
adgilebi, organizaciebi, informaciebi da
ideebi. saqonelTa da momsaxurebebis sxva-
dasxva kombinaciebis gamoyenebiT kompaniebi
qmnian dauviwyar STabeWdilebebs TavianTi
klientebisaTvis, magaliTad, disneilendi. neb-
ismieri saqoneli da momsaxureba erTtipi-
ur nakeTobad gadaiqceva, da maSin kompanias
erTi SesaZlebloba rCeba, gamoyofil iqnes
erTferovnebis am okeaneSi-Seqmnas dauviw-
yari da naTeli STabeWdilebebi, sakuTari
miwodebis diferencirebisaTvis. ukanasknel
wlebSi gamoCnda mravali Tematuri maRazia
da restorani, romlebic raRac ufro mets
Tavazoben, vidre ubralod saqoneli da sakvebi.

cneba saqoneli bevrad ufro farToa,
vidre nebismieri fizikuri obieqti an mom-
saxureba. momxmareblebi gadawyveten, ra ga-
dacemebs uyuron televizoriT, sad wavid-
nen Svebulebis dros, romel organizaciebs
dauWiron mxari SenatanebiT da romeli
ideebi miiRon. momxmareblisaTvis yvelaferi
es saqonelia. magram Tu Tqven geCvenebaT,rom
termini saqoneli mTlad misaRebi araa Tavi-
si arsiT, SecvaleT igi sxviT, magaliTad,
dakmayofilebis saSualeba an miwodeba.

mravali gamyidveli cdeba, rodesac met
yuradRebas aqcevs fizikur saqonels, vidre
sargeblobas, romelTa motanis unari gaaC-
nia am saqonlebs. gamyidvelebs eCvenebaT, rom
isini saqonels Tavazoben da ara problemis
gadaWras an moTxovnilebis dakmayofi-leb-
as. saburR mowyobilobaTa mwarmoebeli dar-
wmunebulia, rom klients sWirdeba burRi, maSin
rodesac sinamdvileSi klients sWirdeba
WaburRili. aseTi mwarmoeblebi marketingu-
li axlomxedvelobiT itanjebian.

gamorCeuli marketinguli kompaniebi ti-
tanur Zalisxmevas mimarTaven, raTa rac
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SeiZleba meti gaigon TavianTi klientebis
Sesaxeb da axsnan maTi saWiroebebi da moTx-
ovnilebebi. isini momxmarebelTa gamokv-
levebs atareben da aanalizeben monacemebs
sakuTari klientebis Sesaxeb. aseT kompani-
aTa TanamSromlebi, maT Soris umaRlesi xe-
lmZRvanelobac, cdiloben rac SeiZleba
axlos iyvnen TavianT klientebTan.

momxmarebelTa saWiroebebi da survile-
bi realizdeba sabazro miwodebis meSve-
obiT,e.i. produqtebis,momsaxurebebis, infor-
maciis an STabeWdilebaTa (gamocdilebis)
gansazRvruli SexamebiT, romelTac bazars
Tavazoben ama Tu im saWiroebaTa da survi-
lebis dakmayofilebis mizniT. sabazro mi-
wodebebi ar Semoifargleba mxolod fiz-
ikuri saqonlebiT, da aseve momsaxuerbebsac
moicavs, e.i. moqmedebebsa da sargeblobebs,
romelTac gasayidad sTavazoben, romlebic
aramaterialurebi arian da myidvels raime
materialuris mflobelad ar xdian. magali-
Tis saxiT SeiZleba movitanoT sabanko mom-
saxurebebi, aviakompaniaTa, sastumroTa qseleb-
is, firmebis momsaxurebebi, romlebic Tavi-
anT klientebze daxmarebis aRmoCenaSi spe-
cialdebian sagadasaxado deklaraciebis
SedgenaSi, da aseve firmebisa, romlebic binebis
remontiT arian dasaqmebuli. ufro farTo
gagebiT sabazro miwodebebi sxva obieqteb-
sac moicaven, iseTebs, rogoricaa fizikuri
pirebi, adgilebi, organizaciebi, informacia
da ideebi.

sabazro miwodeba-produqtebis, mom-
saxurebaTa, informaciis an STabeWdi-
lebaTa (gamocdilebis) gansazRvruli
Sexamebaa, romlebic bazars miewodeba
ama Tu im moTxovnilebaTa da survileb-
is dakmayofilebis mizniT.

 mravali gamyidveli, romelic momate-
bul yuradRebas aqcevs gasayid saqonelTa
Tvisebebs, iviwyebs im sargeblisa da STabe-
Wdilebebis Sesaxeb, romelTac es saqonle-
bi uzrunvelyofen. amas marketinguli
axlomxedveloba ewodeba.

marketinguli axlomxedveloba-kom-
paniis Secdomaa, romelic imaSi mdgoma-
reobs, rom igi Zalze did yuradRebas
aqcevs mis mier gamoSvebul produqtebs,
im sargeblobebisa da STabeWdilebebis
(gamocdilebis) sazianod, romelTac es
produqtebi uzrunvelyofen.

gamocdili marketologebi ramdenime
produqtis da momsaxurebis SexamebiT Tavi-

si momxmareblebisaTvis gansazRvrul STa-
beWdilebas qmnian savaWro markis Sesaxeb.
magaliTad, Walt Disney World-i es garTobebia,
Harley-Davidson-is motocikletebi - siCqare da
prestiJi, Nice-s fexsacmelebi „moZraoba
azrovnebis siswrafiT”. ai ras ambobs amis
Taobaze a.g. lafli, kompania Procter & Gamble-s
aRmasrulebeli direqtori: „momxmareblebs
sWirdebaT ara ubralod produqtis maxasia-
Teblebi da upiratesobebi; ufro metic, maT
ar sWirdebaT mza gadawyvetilebebi. yovel-
Tvis, sayidlebze wasvlisas maT surT saukeTe-
so STabeWdilebebis miReba SeZenili produ-
qtisa da momsaxurebis donisagan”. kompania
Procter & Gamble-s axali slogani ambobs: „ar
gvkiTxoT, rogor davexmarebiT Cven klient-
ebs iatakisa da tualetebis garecxvaSi”. Se-
ecadeT ukeT upasuxoT kiTxvaze, rogor vCuq-
niT Cven maT Tavisufal dros, damRleli
facifucisagan gaTavisuflebiT.

kompania Hewlett-Packard-i Tvlis, rom per-
sonaluri kompiuteri-es raRac ufro me-
tia, vidre mowyobilobaTa erToblioba. per-
sonaluri kompiuteri-es personaluri sa-
momxmareblo gamocdilebaa. „Znelia daasax-
elo raRac ufro personaluri imaTgan, rac
piradad Tqven gekuTvniT, vidre Tqveni per-
sonaluri kompiuteri.” Tqveni personaluri
kompiuteri - es Tqveni damatebiTi tvinia.
es-Tqveni cxovrebaa... es-Tqveni gasaocari
strategiaa, gansacvifrebeli winadadebaa,
brwyinvale gamoTvlebia. es-Tqveni avto-
biografiaa, romelic dafiqsirebulia aTa-
sobiT sityvebsa da cifrebSi.

Cveulebriv, momxmarebeli Tavis moTx-
ovnilebas akmayofilebs saqonelTa da
momsaxurebis didi raodenobidan imaTi Ser-
CeviT, rac mas sWirdeba, da specialurad
aris gansazRvruli am miznisaTvis. rogor
akeTebs igi amas? igi arCevs faseulobaTa
sakuTar SegrZnebaze dayrdnobiT, romelic
misi SexedulebiT ama Tu im saqonelsa da
momsaxurebebs gaaCniaT.

samomxmareblo faseuloba-upirate-
sobebs Soris Tanafardobaa, romelsac
momxmarebeli Rebulobs saqonlis SeZe-
nisa da gamoyenebis Sedegad, da mis Se-
Zenasa da gamoyenebaze gaweuli danaxar-
jebiT.

magaliTad, FedEx-is klientad gaxdomi-
sas Tqven mraval upiratesobas RebulobT,
romelTa Soris mTavari-gzavnilebaTa
swrafi da saimedo mitanaa. magram, amasTan
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erTad, momxmarebeli kidev Rebulobs upi-
ratesobebs, romelic dakavSirebulia sta-
tusTan da imijTan.

momxmareblebs iSviaTad SeuZliaT zus-
tad da obieqturad warmoidginon saqon-
lis samomxmareblo faseulobis Tanafar-
doba, misi SeZenis danaxarjebTan. isini fa-
seul-obis sakuTar SegrZnebas eyrdnobian.

momxmareblis dakmayofileba damok-
idebulia imaze, Tu saqonlis maxasiaTeble-
bi (Tvisebebi) ramdenad Seesabamebian mis
warmodgenas samomxmareblo faseulobis
Sesaxeb. Tuki saqonlis Rirsebebi masTan
dakavSirebul molodinze dabalia, momxmare-
beli daukmayofilebeli rCeba. Tuki saqon-
lis Rirsebebi aWarbebs molodins, momxmare-
beli bednieria. marketingis sferoSi
lideri kompaniebi yovelive SesaZlos akeTe-
ben TavianTi klientebis molodinis gasa-
marTleblad. saukeTeso kompaniebi sakuTar
miznad isaxaven yovelTvis metis micemas,
vidre klienti moelis,-isini pirdebian mx-
olod imas, risi Sesrulebac SeuZliaT, ma-
gram asruleben dapirebulze cotaTi mets.

momxmareblis dakmayofileba-saqon-
lis maxasiaTeblebis an Tvisebebis xa-
risxis Tanxvedraa, romelic subieqtu-
rad aRiqmeba klientis mier, am saqone-
lTan dakavSirebul molodinTan.

momxmareblis dakmayofileba mWidrod
aris dakavSirebuli saqonlis xarisxTan.
ukanasknel periodSi mravalma kompaniam iwyo
xarisxis sayovelTao marTvis programis
(Total Quality Management-TQM) gamoyeneba,  romel-
ic mimarTulia saqonelTa, momsaxurebis da
sakuTriv marketinguli saqmianobis xarisx-
is ganuwyvetel amaRlebaze. saqonlis xari-
sxi uSualod aisaxeba mis maxasiaTeblebSi
(TvisebebSi), da maSasadame, momxmareblis dak-
mayofilebis doneSic.

xarisxis sayovelTao marTva (TQM)-
is programebia, romlebic mimarTulia
saqonelTa,momsaxurebebis da marketin-
guli saqmianobis mudmiv amaRlebaze.

 yvelaze viwro gagebiT xarisxi SeiZle-
ba ganisazRvros rogorc defeqtebis ararse-
boba. magram momxmarebelze orientirebuli
kompaniebis umetesoba gamodis aseTi ganmarte-
bis farglebs miRma da xarisxs ixilavs mo-
mxmareblis dakmayofilebis TvalsazrisiT.
magaliTad, kompania motorolas xarisxis sa-
kiTxebSi vice-prezidentma aSS-Si, romelmac
pirvelma daiwyo TQM-s sistemis danergva,

ambobs, rom „xarisxi unda ganxilul iqnes
momxmareblis TvalsazrisiT... Cven aseT gan-
martebas viZleviT: yvelaferi rac ar mos-
wons momxmarebels, uxarisxo saqonelia”.
TQM-s sistemis danergvisaTvis moZraobis
fuZemdebluri mizania - momxmareblis sru-
li dakmayofileba.

marketingi aRmocenda gacvlis war-
moSobasTan erTad. gacvla - sasurvelis
miRebis mravalidan erT-erTi xeria. magal-
iTad, mSiers SeuZlia sakvebis miReba nad-
irobis, TevzWeris an nayofis Segrovebis
daxmarebiT. igi SeiZleba idges gawvdili
xeliT da iTxovos mowyaleba. an SeiZleba
sakvebze gasacvlelad SesTavazos fuli,
sxva saqoneli an momsaxureba.

gacvla - sasurveli obieqtis miRe-
baa sxva obieqtis gadacemis pasuxad.

gacvlas, rogorc moTxovnilebaTa dak-
mayofilebis saSualebas mravali upirate-
soba gaaCnia. gacvla saSualebas aZlevs
sazogadoebas meti saqoneli awarmoos, vi-
dre naturaluri meurneobis dros.

Tuki gacvla-marketingis centraluri
cnebaa, maSin garigeba marketingis gazomvis
erTeulad iTvleba. garigeba-sagnebis gacv-
laa, romlebic faseulobas warmoadgenen
monawile mxareebisaTvis; erTi mxare me-
ores aZlvs X saqonels, sanacvlo Y saqon-
lis miRebiT. sakuTari Zveli macivris nax-
mar televizorze gacvliT Tqven axor-
cielebT barterul gacvlas.

 garigeba - gacvlis saxeobaa, romel-
sac ori mxare axorcielebs, romlis
savaldebulo pirobaa aranakleb or
saqonelTa arseboba, romelTac samomxma-
reblo faseuloba da aseve gansazRvru-
li dro da gacvlis adgili gaaCniaT.

garigebaze orientirebuli marketingi-
ufro farTo cnebis, urTierTmimarTebaTa
marketingis nawilia. marketologebi ufro
metad arian dainteresebulebi xangrZliv-
vadian urTierTobaTa SeqmniT Tavis klien-
tebTan, distribiutorebTan, dilerebTan da
mimwodeblebTan, vidre moklevadian gari-
gebaTa dadebaTa.

urTierTdamokidebulebaTa market-
ingi-myari urTierTxelsayreli urT-
ierTobebis Seqmnis, SenarCunebisa da
gafarToebis procesia momxmareblebT-
an da sxva dainteresebul pirebTan.

gacvlis cnebidan logikuria bazris
cnebaze gadasvla.
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bazari-saqonelTa da momsaxurebis
arsebul da potenciur myidvelTa erTo-
bloibaa, romlebic gaereTianebulebi
arian saerTo saWiroebebiT da moTxov-
nebiT,romlebic SeiZleba gacvlis xarj-
ze dakmayofildes.

Tavdapirvelad termini bazari niSnav-
da adgils, sadac gamyidvelebi da myid-
velebi cvlidnen saqonlebs. ekonomistebi
bazris qveS gulisxmoben gansazRvruli
tipis saqonelTa gamyidvelebisa da myid-
velebis erTobliobas; arsebobs magaliTad,
uZravi qonebis an marcvleulis bazari.

Tanamedrove ekonomika Sromis danaw-
ilebas emyareba, rodesac mwarmoebeli spe-
cialdeba romeliRac saqonlis warmoeba-
ze, misTvis fuls Rebulobs da am fuliT
bazris mraval elements iZens. maSasadame,
Tanamedrove ekonomika moicavs bazris
mraval elements. momxmarebeli yidis Tavis
Sromas da amisaTvis iRebs xelfass, romel-
sac xarjavs saqonlisa da momsaxurebi-
saTvis. saxelmwifo-aseve bazaria, igi iZens
saqonels resursebis bazrebze da uzrun-
velyofs Tavisi funqciebis Sesrulebas.

marketologebi mudmiuvad akvirdebian
bazars, raTa gaigon yoveli bazris saWiroe-
bebi da moTxovnilebebi da airCion iseTebi,
romelTa momsaxureba maT kompanias sxvebze
ukeT SeuZlia. es saSualebas aZlevs kompa-
nias awarmoos saqoneli da momsaxurebebi,
romlebic samomxmareblo faseulobas war-
moadgens miznobrivi momxmareblebisaTvis da
miaRwios maTi dakmayofilebis maRal dones.

marketingis menejerebi potenciuri kli-
entebis moTxovnilebebis da bazris Tavise-
burebebis garkvevis Semdeg iwyeben market-
ingis klientze orientirebuli strate-
giis SemuSavebas. Cven marketing-menej-
ments ganvsazRvravT rogorc miznobrivi
bazrebis swori SerCevis xelovnebas da
mecnierebas da masTan momgebian damokide-
bulebaTa formirebas. marketingis menej-
eris mizani imaSi mdgomareobs, rom movZeb-
noT, movizidoT, SevinarCunoT da SevqmnaT
miznobrivi klientebi, mocemuli kompaniis
mier SemoTavazebul samomxmareblo faseu-
lobaTa formirebis, uzrunvelyofis da
winwawevis gziT.

marketing-menejmenti - miznobrivi
bazrebis swori SerCevisa da masTan
momgebiani damokidebulebis formire-
bis xelovneba da mecnierebaa.

efeqtiani marketinguli strategiis Ses-
amuSavelad marketingis menejerma unda mo-
Zebnos pasuxebi or mniSvnelovan kiTxvaze:
romel klients moemsaxureba Cveni firma,
(e.i. ras warmoadgens Cveni miznorivi baza-
ri) da rogor SevZlebT Cven uzrunvelvyoT
Cveni klienteisaTvis saukeTeso momsaxure-
ba (e.i.raSi mdgomareobs Rirebulebis Cvene-
uli warmodgena)? es koncefciebi ufro da-
wvrilebiT Semdeg TavSi iqneba ganxiluli.

uwinares yovlisa, kompaniam unda gadaw-
yvitos vis moemsaxureba igi. amisaTvis igi
bazars yofs segmentebad (bazris dasegmente-
ba) da maT Soris irCevs imaT, romlebic yve-
laze met interess warmoadgens (miznobrivi
marketingi). zogierTebi miiCneven, rom market-
ing-menejmenti-esaa potenciuri klientebis
maqsimaluri raodenobis moZieba da moTxov-
nis gadideba. magram marketingis menejerebma
ician, rom klientebis moTxovnilebaTa mraval-
ferovnebis gamo, maT firmas ar SeuZlia yve-
las momsaxureba. Tuki igi cdilobs amis ga-
keTebas, maSin riskavs momsaxurebis donis Sem-
cirebas. amis nacvlad kompania irCevs mxolod
im klientebs, romelTa momsaxureba SeuZlia
sakmaod maRal doneze da zogierTi kompanie-
bi zogjer Segnebulad midian klientebis
raodenobis Semcirebaze, moTxovnis Semcire-
biT. magaliTad, energetikuli kompaniebi Tavs
ver arTmeven moTxovnis zrdas TavianT mom-
saxurebebze, pikuri moxmarebis periodebSi. me-
tismeti moTxovnis msgavs SemTxvevebSi ko-
mpaniebi iyeneben demarketings klientebis
raodenobis Sesamcireblad an moTxovnis
droebiT (an mudmivad) Sesamcireblad. magal-
iTad, vaSingtonSi gadatvirTul Cqarosnul
magistralebze moZraobis intensivobis Ses-
amcireblad xelisuflebis adgilobrivi or-
ganoebis centralurma vaSingtonis sabWom
Seqmna veb-saiti, romelzec am magistralze
yoveldRiurad mosiarule moqalaqeebs,
jgufebSi gaerTianebas da ramodenime adami-
ans erT manqanaSi mgzavrobas rigis mixedviT
an sazogadoebrivi transportiT sargeblo-
bas urCeven.

amrigad, marketing-menejmenti - arsebi-
Tad, esaa klientebis da moTxovnis marTva.

garda amisa kompaniam unda gadawyvitos,
Tu rogor moemsaxureba igi Tavis miznobriv
klientebs, e. i. miiRos gadawyvetileba difer-
enciaciisa da pozicirebis Sesaxeb bazarze.
kompaniis Rirebulebis miwodeba-esaa sarge-
blobaTa da faseulobaTa erToblioba, romel-

k.i. Rurwkaia, k.k. Rurwkaia, T. Rurwkaia

socialuri ekonomika

XXI s aukun i s a qtualuri proble m e b i .
#6-is damateba



249

Ta mitanas igi hpirdeba momxmareblebs, maTi
saWiroebebis dakmayofilebis mizniT. kompa-
nia Saab-i Tavisi avtomanqanebis mflobelebs
maRal teqnikur maxasiaTeblebs da udides
siamovnebas hpirdeba mgzavrobisagan. xolo
energetikuli sasmeli Red  ul-i “sasicocx-
lo energiiT aRavsebs adamianis organizmsa
da tvins”. am sasmels ekuTvnis energetiku-
li sasmelebis bazris 70%.

Rirebulebis (faseulobaTa) aseTi miwode-
bebi erT brends ganasxvaveben meorisagan da
pasuxoben yoveli momxmareblis odindel
kiTxvaze: „ratom unda SeviZino me swored es
brendi, da ara romelime sxva?” kompaniam unda
SeimuSavos Rirebulebis rac SeiZleba efeq-
tiani miwodeba, romelic misTvis upirateso-
bas uzrunvelyofs miznobriv bazarze.

marketing-menejmentis

koncefciebi

marketing-menejmenti Cven aRvwereT
rogorc sasurvel gayidvaTa miRwevis amoca-
nis Sesruleba miznobriv bazrebze. rogor
gadavWraT es marketinguli amocanebi? rogor
davabalansoT kompaniis, momxmarebelTa da
sazogadoebis interesebi? xSirad xom ar
konfliqtoben maTi interesebi erTmaneTs
Soris? kompaniis marketingis marTvis kon-
cefciebi, udaod, zegavlenas axdenen momx-
mareblebisadmi mis damokidebulebaze. arse-
bobs marketing-menejmentis xuTi koncefcia:
warmoebis srulyofis, saqonlis srulyofis,
komerciul ZalisxmevaTa intensifikaciis,
wminda marketingis da socialurad orien-
tirebuli marketingisa.

 warmoebis srulyofis koncefciis
Tanaxmad, momxmareblebi irCeven farTod
gavrcelebul da araZvir saqonels imitom,
rom marketing-menejmentSi aqcenti keTde-
ba warmoebis srulyofaze, da ganawilebis
efeqtianobis amaRlebaze. es koncefcia-erT-
erTi yvelaze gavrcelebuli da damaxasi-
aTebelia gamyidvelebisaTvis.

warmoebis srulyofis koncefcia-mar-
ketingis marTvisadmi midgomaa, romlis
Tanaxmad momxmareblebi upiratesobas
aniWeben farTod gavrcelebul da fa-
sis mixedviT xelmisawvdom saqonel s.
amitom marketingis marTvaSi aqcenti
unda gakeTdes warmoebis srulyofaze
da saqonelTa ganawilebis efeqtiano-
bis amaRlebaze.

warmoebis srulyofis koncefcia aqtu-
aluria or SemTxvevaSi. jer erTi, rode-
sac saqonelze moTxovna aWarbebs miwode-
bas da kompaniam unda gaafarTovos warmoe-
ba. meore,rodesac saqonlis TviTRirebule-
ba Zalze maRalia, da igi unda Semcirdes
mwarmoeblurobis amaRlebis xarjze. magal-
iTad, kompania Ford Motor-is arsebobis gar-
iJraJze henri fordi ZiriTad amocanas ima-
Si xedavda, rom sruleyo „Т modelis
warmoeba”,raTa adamianTa rac SeiZleba met
raodenobas SeZleboda misi SeZena. am kon-
cefciis safuZvelze kompaniam saavtomobi-
lo bazris mniSvnelovani wili moipova.

gamyidvelebSi popularuli meore kon-
cefciis - saqonlis srulyofis koncefci-
is - Tanaxmad momxmareblebi irCeven maRali
xarisxis saqonels, axals da efeqtians, amit-
om kompaniebma TavianTi Zalisxmeva unda mi-
marTon TavianTi produqciis srulyofaze.
zogierTi mwarmoebeli miiCnevs, rom Tuki isini
gamoigoneben ufro efeqtian saTagurs, maSin,
maTken daiZreba mTeli msoflios myidvele-
bi. magram mravali maTgani gawbildeba. myid-
velebs mRrRnelebTan sabrZolvelad yovel-
Tvis rodi undaT swored efeqtiani saTaguri,
maT SeiZleba amjobinon qimiuri preparatebi
an mimarTon kompanias,romelic specialdeba
deratizaciaze. ufro metic, axal saTagurs
ar iyidian, Tuki mwarmoebeli ar izrunebs
dizainze, safuTavsa da fasze. orientacia
saqonlis srulyofaze imas iwvevs,rom ko-
mpania mTel Tavis Zalisxmevas Tavs mouyris
teqnologiebze, ramdenadac misi xelmZRv-
aneloba komerciuli warmatebis safuZvlad
teqnologiur upiratesobas miiCnevs.

saqonlis srulyofis koncefcia -
esaa marketingis marTvisadmi midgoma, rome-
lic amtkicebs, rom momxmareblebi amjobin-
eben ukeTesi xarisxis, efeqtianobis saqonels
da maqsimalur SesaZleblobebs, amitom or-
ganizaciam maqsimaluri Zalisxmeva unda mi-
marTos produqciis mudmiv srulyofaze.
saqonlis srulyofis koncefcias aseve Seu-
Zlia gamoiwvios „marketinguli axlomxed-
veloba.” magaliTad sarkinigzo kompniebis
xelmZRvanelobas odesRac eCveneboda, rom
mgzavrebs sWirdebaT matareblebi da ara
gadazidvebi, da maT ver SeamCnies konkuren-
cia aviatransportis, avtobusebis da avto-
manqanebis mxridan. ufro srulyofili ma-
tareblebis warmoebam ver daakmayofila
klientebis moTxovnilebebi gadaadgilebasa
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da gadazidvebSi, es gakeTda transpotris sxva
saxeobaTa Seqmnisa da samomxmareblo arCe-
vanis gafarToebis xarjze.

mravali organizacia mxars uWers kome-
rciul ZalisxmevaTa intensifikaciis
koncefcias,-romlis Tanaxmad, momxmareble-
bi SeiZenen kompaniis saqonels mxolod maSin,
Tuki igi specialur Zalisxmevas gamoiCens
kompaniis saqonlis gayidvisa da winwawevis
momarTulebiT. rogorc wesi,es koncefcia
gamoiyeneba pasiuri moTxovnis saqonelTa
gayidvisas, e.i. iseTebis, romelTa SeZenas klien-
tebi Cveulebriv ar gegmaven, magaliTad, Jur-
nalebi an fanjrebi sammagi CarCoebiT.

komerciul ZalisxmevaTa intensifi-
kaciis koncefcia - marketingis marTvi-
sadmi midgomaa, romlis Tanaxmad myid-
velebi ar SeiZenen kompaniis saqonels
sakmarisi raodenobiT, Tuki igi ar mi-
iRebs specialur Zalisxmevas gayidvisa
da winwawevisaTvis.

komerciul ZalisxmevaTa intensifikaci-
is koncefcia arsebobs ara mxolod biznes-
Si. aq, magaliTad,politikuri partia aqebs
da adidebs Tavis kandidats amomrCevlebis
winaSe. kandidati TviTonac ukeTebs rekla-
mas sakuTar Tavs-xels arTmevs, kocnis babS-
vebs, xvdeba momxreebs da warmoTqvams sity-
vas. baraqianad gaicema saxsrebi reklamaze
televiziiTa da radioTi, plakatebi da wer-
ilebi. kandidatis naklovanebebs xSirad
umalaven sazogadoebriobas, ramdenadac mi-
zani isaa,rom „miyidon” igi amomrCevlebs
da ara imaSi, SemdgomSi daakmayofilon igi.

firmebi am koncefcias Cveulebriv Seia-
raRebaSi iReben Warbwarmoebis periodebSi.
mizani am SemTxvevaSi isaa, rom gavyidoT is,
rac iwarmoeba, da ara is, rom vawarmooT is,
rac moTxovniT sargeblobs. aseTi market-
ingi did riskTan aris dakavSirebuli. igi
Tavmoyrilia moklevadian garigebaTa dade-
baze, da ara xangrZlivvadian xelsayrel
urTierTobaTa damyarebaze klientebTan.

wminda marketingis koncefciis Tanax-
mad, organizaciis miznebis moZraoba damok-
idebulia miznobrivi klientebis saWiroeba-
Ta da moTxovnilebebis gagebaze da aseve
momxmarebelTa dakmayofilebis sasurveli
donis miRwevis ufro efeqtiani xerxebis ar-
sebobaze kompania-konkurentebTan SedarebiT.

wminda marketingis koncefcia - esaa
marketingis marTvisadmi midgoma, romlis
Tanaxmad organizaciis miznebis miRweva

damokidebulia momxmarebelTa saWiroe-
bebisa da moTxovnilebebis gagebaze mizno-
briv bazrebze, da aseve momxmarebelTa
dakmayofilebis sasurveli donis ufro
efeqtiani xerxebis miRwevaze, vidre ko-
mpania-konkurentebs gaaCniaT.

wminda marketingis koncefcias xSirad
ureven komerciul ZalisxmevaTa intensi-
fikaciis koncefciasTan (nax. 1.2-ze motanilia
maTi Sedareba). komerciul ZalisxmevaTa in-
tensifikaciis koncefcia eyrdnoba saSinao
faqtorebs. igi Camocilebuli iqneba warmoe-
bisagan, emyareba kompaniis arsebul saqonels
da mimarTulia gayidvaTa aqtivizebaze da
saqonlis winwawevaze, mogebis misaRebad. sxva
sityvebiT, komerciul ZalisxmevaTa intensi-
fikaciis koncefcia fokusirdeba momxmareb-
lis mopovebaze, arsebul saqonelTa gayid-
vis xarjze da ar ainteresebs Tu vin yidu-
lobs am saqonels da ratom.

misgan gansxvavebiT wminda marketingis
koncefcia sagareo faqtorebs eyrdnoba. wmi-
nda marketingis koncefciis Tanaxmad, klie-
ntze orientacia da samomxmareblo faseu-
loba - gayidvaTa da mogebis zrdis mTavari
Semadgenlebia.

mravali warmatebuli da cnobili kompanie-
bi xelmZRvaneloben wminda marketingis kon-
cefciiT, magaliTad IKEA, Prolter & Gamble, Mari-
ott-i, Nordstrom-i da Wal-Mart-i. kompania Toyota
cdilobs, rac SeiZleba ukeT gaugos Tavis
myidvelebs, daadginos maTi moTxovnilebebi
da moZebnos maTi dakmayofilebis xerxebi.

mravali kompania acxadebs, rom mxars
uWeren wminda marketingis koncefcias, Tumca
sinamdvileSi es ase rodia. maT marketing-
is sagareo atributebi gaaCniaT-komerciu-
li direqtori, saqonelTa SemuSavebis mene-
jerebi, marketingis gegmebi da marketingul
gamokvlevaTa Sedegebi, magram es ar niSn-
avs, rom kompaniebi orientirdebian bazarze,
da wminda marketingis koncefciis realiza-
cia niSnavs raRac ufro mets, vidre produ-
qciis warmoeba myidvelTa survilebisa da
aSkara moTxovnilebaTa gaTvaliswinebiT.
klientze orientirebuli kompaniebi swav-
loben momxmareblebs, raTa gaigon maTi
moTxovnilebebi, miawodon axali saqoneli
da moaxdinon ukve arsebul saqonela
testireba. magram mraval SemTxvevaSi TviT
momxmareblebma ar ician TavianT moTxov-
nilebaTa Sesaxeb, da arc im saqonelTa
arsebobis Sesaxeb,romelTac SeuZliaT maTi
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dakmayofileba. aseTi situaciebi moiTxoven
klientze orientirebuli marketingis gamoy-
enebas, e.i. kompaniebma klientebze ukeT unda
gaigon maTi saWiroebebi da moTxovnilebe-
bi da Seqmnan saqoneli da momsaxurebebi,
romlebic yvela moTxovnilebaTa Sesabam-
isi iqneba-axlandelisac da momavlisac.

 yvelasaTvis cnobilia,rom SeuZle-
belia momavlis ganWvreta. modiT gavix-
senoT, oci wlis winaT, romel CvenTag-
ans ar yofnida mobiluri telefoni, as-
lgadamRebi, avtomanqanebi sanavigacio
sistemiT, saSinao interneti? rogorc
odesRac awgansvenebulma akio moritam,
korporacia sonis gamoCenilma xelmZR-
vanelma aRniSna: „Cven vcdilobT Tan
waviyvanoT momxmareblebi, da ar vkiTx-
oT, romeli saqoneli sWirdebaT maT.
myidvelebma ar ician Cveni SesaZle-
blobebi ise, rogorc Cven viciT isini.
amotom, nacvlad imisa,rom CavataroT
marketinguli gamokvlevebi, Cven mud-
mivad vswavlobT Cvens produqcias da
misi gamoyenebis xerxebs. Cven vcdilobT
maTTvis SevqmnaT bazari, momxmarebel-
Ta swavlebiTa da informirebiT.

kompaniis orientaciis Sesacvlelad ga-
yidvidan marketingze, wlebia saWiro. mTa-
varia momxmarebelTa dakmayofileba davay-
enoT kompaniaTa muSaobis centrSi. sxvaTa
Soris wminda marketingis koncefcia ar ni-
Snavs, rom kompaniam yvela momxmarebeli unda
uzrunvelyos yvelafriT, rac maT undaT.
marketingis mizani ara imaSi mdgomareobs,
rom movaxdinoT momxmarebelTa dakmay-

ofilebis xarisxis maqsimizeba, aramed imaSi,
rom maT saWiroebaTa dakmayofilebam moge-
ba moutanos kompanias. amrigad, marketol-
ogebi unda cdilobdnen balansis miRwevas
maqsimalur samomxmareblo faseulobasa da
kompaniis mogebas Soris.

socialurad orientirebuli market-
ingis koncefciis Tanaxmad, kompaniam
miznobrivi bazris saWiroebebis, moTxovnile-
bebis, da interesebis gansazRvris Semdeg
momxmareblebs kmayofileba ufro efeqti-
anad unda mianiWos, vidre konkurentebma, da
xeli Seuwyos momxmarebelTa da sazoga-
doebis keTildReobis amaRlebas. social-
urad orientirebuli marketingis koncef-
cia yvelaze axalia.

socialurad orientirebuli market-
ingis koncefcia - esaa marketingis mar-
Tvisadmi midgoma, romlis Tanaxmad kom-
paniam, gansazRvravs ra miznobrivi baz-
ris saWiroebebs, moTxovnilebebsa da
interesebs, momxmareblebs ufro efeq-
tiani kmayofileba mianiWos, vidre ko-
nkurentebma, da amasTan, xeli Seuwyos
momxmarebelTa da sazogadoebis keTil-
dReobis amaRlebas.

socialurad orientirebuli marketing-
is koncefcia ufro srulyofilia, vidre
wminda marketingis koncefcia ekologiuri
problemebis, bunebrivi resursebis ukmari-
sobis, msoflio ekonkmikuri problemebis da
socialuri samsaxurebis arasakmarisi gan-
viTarebis TvalsazrisiT. Tanamedrove sa-
zogadoeba Tavis winaSe svams kiTxvas: fir-
maTa saqmianobas, romelic orientirebulia

nax. 1.2 komerciuli Zalisxmevis da wminda marketingis
intensifikaciis koncefciis Sedareba
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individualur moTxovni-lebaTa maqsimalur
dakmayofilebaze, yovelTvis moaqvs Tu ara
sikeTe sazogadoebisa da momxmareblebi-
saTvis xangrZlivvadian perspeqtivaSi? so-
cialurad orientirebuli marketingis kon-
cefciis Tanaxmad, wminda marketingis kon-
cefcia mxedvelobidan uSvebs konfliqtis
SesaZleblobas momxmarebelTa moklevadi-
an moTxovnilebebsa da maT xangrZliv keTil-
dReobas Soris.

ganvixiloT swrafi kvebis industria.
dRes mravali Tvlis, rom swrafi kvebis re-
stornebis uzarmazari qseli gemriel da
sasargeblo sakvebs sTavazobs zomieri fase-
biT. isini acxadeben,rom hamburgerebs, Semw-
var wiwilebs, Semwvar kartofils da swrafi
kvebis restornebis sxva kerZebs cximisa da
marilis maRali Semcveloba gaaCniaT. produ-
qtebs moxerxebul safuTavSi axveven, magram
es iwvevs garemos dabinZurebas. ase rom,
klientebis moTxovnilebaTa dakmayofileb-
is mcdelobiT, swrafi kvebis restornebis
warmatebuli qselebi zians ayeneben momx-
marebelTa janmrTelobas da xels uwyoben
axal ekologiur problemaTa aRmocenebas.

moTxovnis marTva niSnavs momxmarebel-
Ta marTvasac. moTxovnas kompaniis produq-
ciaze ayenebs momxmarebelTa ori jgufi-
axali da mudmivi. marketingis klasikuri
Teoria da praqtirka yuradRebis aqcentire-
bas axdenen axali klientebis mozidvasa da
maTTvis saqonelTa da momsaxurebis miyid-
vaze. magram dRevandel marketingul gare-
moSi demografiuli da ekonomikuri situ-
aciis Secvlis Sedegad axal myidvelTa
raodenoba Semcirda. maTi mozidvis Rire-
buleba izrdeba - dRes igi xuTjer Zviri
jdeba, vidre arsebul myidvelTa SenarCune-
ba. amitom, Tumca axali klientebis Zieba
mniSvnelovani amocana xdeba, magram aqcenti
gadaadgildeba klientebis SenarCunebis mi-
marTulebiT da maTTan xangrZlivvadian
urTierTobaTa mowesrigebaze.

kompaniebma aseve dainaxes, rom klien-
tis dakargva - es mxolod gauyidavi saqone-
li rodia, aramed mTeli potenciuri na-
vaWris danakargia, romlis ganxorcieleba
klients SeuZlia. magaliTad, gaangariSebu-
lia, rom supermarketis klientis samis-
dReSio samomxmareblo faseuloba milion
evros aWarbebs. maSasadame, klientis Se-
narCunebisaTvis muSaobas didi ekonomikuri
mniSvneloba gaaCnia.

ramdenadac marketingi sxvadasxva or-
ganizaciaTa saqmianobaSi gamoiyeneba, misi
gamoyenebis xerxebi erTob mravalferova-
nia. mravali msxvili firma standartul
midgomas iyenebs marketinguli saqmianobis
organizebisa da Catarebisadmi, magram ar-
sebobs kompaniebi, romlebic marketings arc
ise mkacrad da formalurad ekidebian. am
kompaniebma warmatebas miaRwies, marketing-
is TiTqmis yvela wesebis darRveviT. nacv-
lad imisa, rom CaetarebinaT marketinguli
gamokvlevebi, fuli daebandebinaT rekla-
maSi da SeeqmnaT marketingis ganyofilebe-
bi, kompaniebma mimarTes mewarmeobiT mar-
ketings. isini warmatebas aRweven maT gan-
kargulebaSi arsebuli SezRuduli resurse-
bis optimaluri gamoyenebis da klientebis
moTxovnilebaTa ufro efeqtiani dakmay-
ofilebis xarjze.

magram mewarmeobiTi marketingi xSirad
adgils uTmobs formalurs, anu standart-
ul marketings. warmatebis miRwevis kvalo-
baze mcire kompaniebi aucileblad gada-
ixrebian mis mxares. isini meti saxsrebis
dabandebas iwyeben telereklamebze ukve
aTvisebul bazrebze, afarToeben gamyidvel-
Ta Stats, qmnian marketingul gamokvleva-
Ta ganyofilebebs. isini ganaviTareben stan-
dartul marketings, Seiswavlian profesi-
ul gamocemebs, aTvaliereben marketingul
gamokvlevaTa angariSgebebs, srulyofamde
dahyavT dileruli qselebi.

efeqtianma marketingma SeiZleba sxva-
dasxvanairi formebi miiRos. marketingis
formaluri da SemoqmedebiTi mxareebi
yovelTvis iqneba erTmaneTis sawinaaRmdego.
marketingis formaluri mxaris aTviseba
advilia. magram Semoqmedebas da enTuziaz-
ms marketingSi nayofi mravali kompanii-
saTvis moaqvs, warmatebis miRweviT bazarze
da misi SenarCunebiT.

marketinguli gegmis

da marketinguli

programis SemuSaveba

 kompaniis marketinguli strategia gan-
sazRvravs, romel klientebs moemsaxureba
es kompania da rogor Seqmnis igi maTTvis
faseulobas. marketologebi SeimuSaveben
marketingul programas, romelic miznobrivi
klientebisaTvis uzrunvelyofs samomxmare-
blo faseulobas. maketinguli programa
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Sedgeba marketinguli kompleqsisagan, e.i.
marketinguli instrumentebis erTobliobis-
agan, romlebic gamoiyeneba marketinguli
saqmianobis praqtikuli realizebisaTvis.

marketinguli kompleqsis umniSvnelova-
nesi instrumentebi iyofa farTe jgufad, esaa:
produqti (product), fasi (price), adgili (place)
da winwaweva (promotion). klientebisaTvis Rire-
bulebis sakuTari miwodebis uzrunvelsay-
ofad firmam unda Seqmnas sabazro miwodeba
(produqti), romelic akmayofilebs momxmare-
belTa romeliRac saWiroebebs. firmam unda
gadaWras, Tu ra Tanxas moiTxovs igi am mi-
wodebisaTvis (fasi), da am miwodebas ranair-
ad gaxdis xelmisawvdoms miznobrivi momx-
mareblebisaTvis (adgili). dabolos, firmam
unda acnobos Tavis klientebs sakuTari mi-
wodebis Sesaxeb da daarwmunos isini mis
RirsebebSi (winwaweva). Semdgom TavebSi Cven
dawvrilebiT ganvixilavT marketingul pro-
gramebs da marketingul kompleqss.

marketinguli procesis pirvel sam
etaps (bazrisa da klientebis saWiroebaTa
gamovlena, klientze orientirebuli mar-
ketinguli strategiis SemuSaveba da mar-
ketinguli programebis Sedgena) kompania
meoTxe da yvelaze mniSvnelovan etapamde-
klientebTan momgebiani urTierTobis Camoy-
alibebamde mihyavs.

klientebTan urTierTobebis marTva (cus-
tomer relationship management- KRM)-Tanamedrove
marketingis yvelaze mniSvnelovani koncef-
ciaa. aqamde klientebTan urTierTobebis
marTva ganisazRvreboda rogorc saqmiano-
ba klientebis Sesaxeb monacemTa marTvis
Taobaze. am ganmartebis Tanaxmad, klien-
tebTan urTierTobebis marTva warmoadgens
informaciis damuSavebas TiToeuli kli-
entis Sesaxeb da klientebTan „Sexebis
wertilebis” skurpulozur marTvas, klien-
tebis loialobis maqsimizebis mizniT.

klientebTan urTierTobebis marTva
(KRM) - esaa klientebTan momgebiani ur-
TierTobebis formirebisa da SenarCune-
bis procesi, umaRlesi samomxmareblo
faseulobis uzrunvelyofisa da klien-
tebis saWiroebaTa dakmayofilebis gziT.

magram ukanasknel periodSi cneba - klien-
tebTan urTierTobebis marTva (KRM) sul
ufro xSirad gamoiyeneba ufro farTo gage-
biT da klientebTan momgebiani urTierTobe-
bis formirebisa da SenarCunebis erTobliv
process warmoadgens amaRlebuli samomx-

mareblo faseulobis uzrunvelyofisa da
klientebis saWiroebaTa dakmayofilebis gziT.
klientebTan urTierTobebis marTvis aseTi
ganmarteba Seexeba klientebis SeZenis, Se-
narCunebisa da Seqmnis yvela aspeqtebs.

klientebTan xangrZlivvadian urTier-
TobaTa Camoyalibebis gasaRebia-amaRlebu-
li samomxmareblo faseulobis Seqmna da
klientebis saWiroebaTa dakmayofileba.
dakmayofilebuli klientebi ufro xSirad
loialuri klientebi aRmoCndebian, kompa-
niis bazris wilis gadidebiT.

samomxmareblo faseuloba. kliente-
bis mozidva da SenarCuneba advili rodia.
klientebs Tavazoben produqtebisa da mom-
saxurebaTa farTo arCevans, romlebic maT
moTxovnilebebs akmayofileben. klienti
amjobinebs saqme hqondes firmasTan, romel-
ic umaRles aRqmad faseulobas Tavazobs.
aRqmadi faseuloba-esaa klientis mier gan-
sxvavebis Sefaseba gansazRvruli sabazro
miwodebis yvela sargeblobasa da danaxar-
jebs Soris, konkurirebadi miwodebis sarge-
blobebsa da danaxarjebTan SedarebiT.

 aRqmadi faseuloba- esaa klientis
mier gansxvavebis Sefaseba gansazRvru-
li sabazro miwodebis sargeblobebsa
da danaxarjebs Soris, konkurirebad
miwodebaTa sargeblobebsa da danax-
arjebTan SedarebiT.

 magaliTad, hibriduli avtomanqana Prius-
is mflobelebi (mwarmoebeli-kompania Toyo-
ta) rig upiratesobebs Rebuloben: Zravis
ekonomiuroba,ufro maRali socialuri sta-
tusi da ufro xelsayreli imiji. Prius-is
mflobels gaaCnia ufro pasuxismgeblis im-
iji garemos dacvis TvalsazrisiT. Prius-is
SeZenis Sesaxeb gadawyvetilebis miRebisas
momxmareblebi awon-dawonian avtomanqanis
flobis am da sxva aRqmad sargeblobebs, misi
SedarebiT iseT danaxarjebTan,rogoricaa
Prius-is maRali fasi, SeZenis sirTule, gan-
sazRvruli fsiqologiuri danaxarjebi.

klientebs xSirad ara aqvT saSualeba
obieqturad an zustad Seafason raime pro-
duqtis flobis saargeblobebi da danaxar-
jebi. am TvalsazrisiT mizanSewonilia
vilaparakoT aRqmad faseulobaze. SeiZle-
ba Tu ara vamtkicoT rom Prius-i marTlac
avtomanqanis yvelaze ekonomikuri vari-
antria? 69 aTasi myidvelis gamokiTxvam
aCvena,rom  rius-is mflobelTa mosazre-
biT, maT TavianTi fuliT mTlianad ufro
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maRali faseuloba SeiZines, vidre sxva
hibriduli markebis myidvelebma.

klientis dakmayofileba. klientis
dakmayofileba damokidebulia produqtis
aRqmad efeqtianobaze, klientis molodin-
Tan SedarebiT. Tuki produqtis efeqtiano-
ba ar pasuxobs myidvelis molodins, mas
daukmayofileblobis grZnoba gauCndeba,
Tuki pasuxobs, myidveli kmayofilia. Tuki
produqtis efeqtianoba aWarbebs myidvelis
molodins, igi bednieria.

cnobili kompaniebi yvela SesaZlos ake-
Teben, raTa daakmayofilon TavianTi umniS-
vnelovanesi klientebi. dakmayofilebuli
klientebi ganmeorebiT Sesyidvebs axorcie-
leben imave kompaniebisagan da rekomenda-
cias aZleven sxvebs.

klientis dakmayofileba-is xarisx-
ia, romelSic produqtis SegrZnebadi
efeqtianoba pasuxobs misi myidvelis
molodins.

im kompaniebisaTvis,romelTac sakuTari
kilientebis gabedniereba surT, gansakuTre-
buli samomxmareblo faseuloba da momsax-
urebis gansakuTrebuli done,-es raRac ufro
metia, vidre politikisa da moqmedebaTa er-
Toblioba. es mTlianad kompaniis gansazRvru-
li ganwyoba da misi kulturis Semadgeneli
elementia. ganvixiloT magaliTi.

 viRac myidvelma, pirvelad sicocx-
leSi SeiiZina avtomanqana Lexus-i 45 aTas
dolarad. mas SeeZlo sakuTari Tavis-
Tvis Mersedes-is, MW-s an Cadillac-is SeZe-
nis ufleba mieca, magram man airCia Lex-
us-i. igi jdeba ZviradRirebuli saTama-
Sos saWesTan da midis saxlSi, mezo-
bel StatSi. igi siamovnebiT CaisunTqavs
salonis tyavis axali gadasakravis sasi-
amovno suns, siamovnebiT exeba siCqare-
Ta gadarTvis berkets, siamayiT aTvalie-
rebs Siga gawyobas. Cqarosnul magistra-
lze igi bolomde aWers fexs aqseler-
atoris da xarobs, rodesac Tvalis dax-
amxamebaSi siCqare TiTqmis 180 km/sT-
mde adis. manqanis yvela mowyobiloba
idealurad muSaobs da aRfrTovanebaSi
mohyavs mZRoli. am sasiamovno grZno-
bis gasaZliereblad igi rTavs radio-
mimRebs, romelic aRWurvilia akus-
tikuri sistemiT kvadrofoniis efeqtiT,
da ucbad xvdeba Tavis sayvarel sad-
gurze - da mis mier gadacemuli
klasikuri musika mas namdvili netare-

bis grZnobas uqmnis. klasikuri musi-
kiT nasiamovnebi, igi erTi radiosadgu-
ridan meoreze, Semdeg mesameze, meoTx-
eze erTveba... da yvelaferi es - misi
sayvareli radiosadgurebia . magram
aranairi saswauli aq ar aris. ubral-
od avtomeqanikosi, romelic Lexus-s am
myidvelisaTvis amzadebda, mis Zvel av-
tomanqanaSi SeamCnia Zveli musikebi,
romliTac igi erToboda. swored ase
moaxerxa kompaniam Tavisi klientis
yvelaze gabeduli molodinis gadaWa-
rbeba. avtomeqanikosisaTvis aravis gauw-
evia instruqtaJi ase moqceuliyo-ubral-
od man aiTvisa leqsusis filosofiis
arsi: aRfrTovanebaSi moeyvana klien-
ti. mxolod ase SeiZleba „Cveulebrivi”
klientis „samisdReSio klientad” gada-
qceva. avtomeqanikosis msgavsi qmedebe-
bi mis kompanias erTi centic ar uj-
deba, magram klientis damokidebulebas
kompaniasTan imdenad ganamtkicebs, rom
misTvis mogeba moaqvs, da romelic mra-
valnuliani TanxiT aRiricxeba da „kli-
entis samisdReSio Rirebuleba ewode-
ba.” Lexus-is yvela dileris swored aseT-
ma moqmedebam gaxada kompania „luqsi”
klasis avtomanqanebis mwarmoebeli.

magram klientze orientirebuli firma,
Tumca ki cdilobs Tavis klientebSi dak-
mayofilebulobis SegrZnebis gamowvevas,
magram ar cdilobs am grZnobis maqsimize-
bas. kompanias yovelTvis SeuZlia Tavisi
klientebis dakmayofilebis grZnobis xarisx-
is amaRleba fasebis SemcirebiT an gaweul
momsaxurebaTa speqtris gafarToebiT, ma-
gram aman SeiZleba mogebis Semcireba gam-
oiwvios. marketingis mizani imaSi mdgomar-
eobs, rom uzrunvelyos samomxmareblo fa-
seuloba, Tavis sasargeblod. kompaniebs
SeuZliaT klientebTan damokidebulebaTa
Camoyalibeba sxvadasxva doneze, miznobrivi
bazris bunebisagan damokidebulebiT. erT
polusze imyofebian kompaniebi mravali
klientebiT, romelTa Soris TiToeuls
kompaniisaTvis SedarebiT dabali mogeba
moaqvs. aseTi kompaniebi cdiloben klien-
tebTan egreT wodebuli sabazo urTier-
Tobebis damyarebas. magaliTad, kompania
Procter & Gamble-s (P&G) warmomadgenlebi ar
urekaven da piradad ar ewvevian TiToeul
TavianT klients, romelTac sarecxi fxv-
nili Tide SeiZines. (P&G) klientebTan urT-
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ierTobas ayalibebs reklamis daxmarebiT,
romelic brendis dadebiT imijs qmnis,
gasaRebis stimulirebis, ufaso satelefono
nomris da veb-saitis SeTavazebis gziT.

meore polusze imyofebian bazrebi klien-
tebis SedarebiT mcire raodenobiT, romelTa
Soris TiToeuls sakmaod maRali mogeba
moaqvs. kompaniebi, romlebic aseT bazrebze
moqmedeben, klientebTan mTlianad partnioru-
li urTierTobis formirebas amjobineben.
magaliTad, kompania (P&G)-is klientebi misi
produqciis ara mxolod saboloo momxmare-
blebi arian, aramed sacalo vaWrobis qselebic
(Wal-Mart, Safeway da sx.), romlebTanac igi
mWidro partniorul urTierTobebs amyarebs.

klientebTan xelsayreli urTierTobeb-
is Sesaqmnelad kompaniebi struqturul kav-
Sirebs umateben da klientebisaTvis safin-
anso da sxva SeRavaTebs iTvaliswineben.
samrewvelo kompania, magaliTad, klientebs
specialur mowyobilobas an programul
uzrunvelyofas awvdis SekveTebis da sasaqon-
lo-materialuri maragebis marTvisaTvis.

marketinguli procesis pirveli oTxi
etapi gulisxmobs klientebTan urTierTo-
baTa Camoyalibebas amaRlebuli samomxmare-
blo faseulobis Seqmnisa da uzrunvely-
ofis gziT. ukanaskneli etapi gulisxmobs
klientebisagan analogiur faseulobaTa miRe-
bas axlandeli da momavali gayidvebis for-
miT, mogebis miRebas da kompaniis bazris wilis
gadidebas. gadidebuli samomxmareblo fa-
seulobis SeqmniT firma amaRlebs Tavis
klientTa dakmayofilebis xarisxs, maTi lo-
ialurobis uzrunvelyofiT da ganmeorebiT
SeZenaTa stimulirebiT. es,Tavis mxriv, niS-
navs mocemuli firmis mier mogebis amaRle-
bas xangrZlivvadian perspeqtivaSi.

klientebTan kargad dayenebuli urT-
ierTobis marTva iwvevs klientTa aRfr-
Tovanebas. bednieri klientebi, TavianT mxriv,
„Tavisi” firmisadmi erTgulebas inaxaven
da kompaniisa da mis saqonelTa Sesaxeb
sasargeblo xmebis wyaros warmoadgenen.
gamokvlevaTa Sedegebi aCveneben, rom klien-
tebis sam kategorias (romlebic kmayofile-
bas ar ganicdian Sesabamisi kompaniisagan,
nawilobriv dakmayofilebulebi da srulad
dakmayofilebulebi) sxvadasxvanairi loia-
loba gaaCniaT. dakmayofilebis umniSvne-
lo Semcirebac ki iwvevs loialobis mniS-
vnelovan Semcirebas. amrigad, klientebTan
damokidebulebis (urTierTobis) marTvis

mizani imaSi mdgomareobs,rom klientebi ara
ubralod davakmayofiloT, aramed aRfrTo-
vanebaSic moviyvanoT isini.

kompaniebi TandaTanobiT acnobiereben,
rom klientis dakargva niSnavs am klienti-
sadmi ara mxolod Tavisi produqtis
erTjeradi miyidvis gaSvebul SesaZleblo-
bas. klientis dakargva niSnavs navaWris
mTeli nakadis dakargvas, romlis ganxor-
cieleba mocemul klients SeeZlo saku-
Tari sicocxlis monakveTis ganmavlobaSi,
romlis ganmavlobaSic igi loialobas
inarCunebs gansazRvruli firmisadmi.

kompania Toyota-s xelmZRvanelobis Sefase-
biT mxolod erT dakmayofilebul da
loialur klients SeuZlia Tavisi sicocx-
lis ganmavlobaSi mas 600000$ moutanos. ami-
tom klientTa SenaCunebis RonisZiebebi savse-
biT gamarTlebulia ekonomikuri Tval-
sazrisiT. es niSnavs, rom kompaniebi orien-
tirebulebi unda iyvnen xelsayrel urTier-
TobaTa damyarebaze Tavis klientebTan.

 CvenTvis mniSvnelovania ara mxolod
axali klientebis SeZenis mniSvneloba, ara-
med aseve ukve arsebulTa SenarCuneba da „aRzr-
da”. ai ras ambobs amis Sesaxeb marketingis
erT-erTi specialisti: „erTaderTi Rirebule-
ba, romelsac Tqveni kompania Seqmnis nebismi-
er SemTxvevaSi, aris Rirebuleba, romlis
wyaroa klientebi - isini, romlebic ukve yavs
kompanias, da isini, romlebic mas momavalSi
eyoleba. klientebis gareSe Tqven ar SeiZle-
ba biznesi gqondeT.” klientebTan urTierTo-
bebis marTva moiTxovs situaciis ganxilvas
xangrZlivvadian perspeqtivaSi. kompaniebs
surT ara mxolod momgebiani klientebis miRe-
ba, aramed maTi samisdReSio „floba”,maTgan
Semosavlebis miRebiT da maT mier ganxor-
cielebul SesyidvaTa saerTo moculobaSi
didi wilis SenarCunebiT.

kompaniebma unda iswavlon TavianT klien-
tebis kapitalis swori marTva. isini klien-
tebs ise unda ekidebodnen, rogorc Tavis
mniSvnelovan aqtivs, romelic efeqtian mar-
Tvas da maqsimizacias moiTxovs. magram yve-
la klienti rodi SeiZleba ganvxiloT
rogorc, ekonomikuri TvalsazrisiT gama-
rTlebuli investiciebi. es SeiZleba ucnau-
rad mogveCvenos, magram loialur klientTa
nawili SeiZleba kompaniisaTvis ararentabe-
luri, xolo araloialur klientTa nawili
erTob rentabeluri aRmoCndes. saxeldobr
romeli klientebi unda SeiZinos da Seinar-
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Cunos kompaniam? „unda avirCioT iseTi klien-
tebi, romlebic regularulad mniSvnelovan
saxsrebs xarjaven SeZenaze mocemul kompa-
niasTan da Tavidan moviSoroT is klientebi,
romlebic kompaniisagan araregularulad iZe-
nen, da amasTan umniSvnelo Tanxas xarjaven-
aRniSnavs erT-erTi eqsperti. magram ra vuy-
oT im klientebs, romlebic kompaniisagan ara-
regularulad iZenen, magram mniSvnelovani
TanxiT, an im kompaniebs, romlebic kompaniis-
agan regularulad iZenen, magram umniSvnelo
TanxiT? yovelTvis gasagebi rodia unda SeviZ-
inoT da SevinarCunoT aseTi klientebi da
aseT SemTxvevaSi rogori danaxarjebi SeiZl-
eba kompaniam TavisTvis misaRebad CaTvalos.”

kompanias SeuZlia klientebis klas-
ifikacia maTi potenciuri rentabelobis
mixedviT da Sesabamisad marTos Tavisi
urTierTobebi maTTan.

 Cvens swrafadcvalebad samyaroSi sao-
cari cvlilebebi bazrebzec xdeba. riCard
lavi-kompania  ewlett- ackark-idan SeniSnavs:
„cvlilebebis tempebi Cvens droSi imdenad
maRalia, rom moaswro maT da adaptireba moax-
dino maTdami, mniSvnelovani konkurentuli
upiratesoba xdeba.”ioga beram,  ew- ork  an-
kees-is legendarulma moTamaSem es azri kidev
ufro martivad gamoxata da dasZina: „momava-
li - isaa, romelsac Cven jer kidev ver SeveCvi-
eT”. bazris cvlilebis kvalobaze unda Se-
icvalon isinic, vinc mas emsaxureba.

ganvixiloT umniSvnelovanesi tendencie-
bi da Zalebi, romlebic marketinguli
„landSaftis”Secvlas iwveven da zegavle-
nas axdenen marketingul strategiaze. gan-
vixiloT oTxi ZiriTadi faqtori: moTxov-
nilebis zrda eTikuri normebis da biznesis
socialuri pasuxismgeblobis dacvaSi; ara-
komerciuli marketingis ganviTareba; axali
teqnologiebi; daCqarebuli globalizacia.

kompaniebi gadaxedaven TavianT damok-
idebulebas socialuri faseulobe-bisadmi,
sakuTari socialuri pasuxismgeblo-
bisadmi da mTlianad Cveni planetisadmi.
planetaruli masStabis iseTi sazogadoe-
brivi moZraobis zrdiT, rogoricaa konsi-
umerizmi (moZraoba momxmareblis intere-
sebis dasacavad) da invaironmentalizmi
(moZraoba garemos dasacavad), Tanamedrove
marketologebi acnobiereben TavanT pasux-
ismgeblobas moqmedebaTa socialuri Sede-
gebisaTvis, maT Soris, garemosadmi. korpo-
ratiuli eTika da socialuri pasuxismge-

bloba dRes kompaniaTa udidesi umeteso-
bis gansakuTrebuli zrunvis sagani gaxda.

momavalSi kompaniaTa socialuri pasux-
ismgeblobis amaRlebisaTvis moZraoba da
garemos dacvis zomebis miReba, albaT, ko-
mpaniebs Soris kidev ufro mkacr moTxovnebs
daayeneben. zogierTi kompania am moZraobebs
Seupovar winaaRmdegobas ucxadebda. magram
ufro Sorsmxedveli kompaniebi mzad arian
aamaRlon TavianTi pasuxismgebloba garSe-
moarsebuli samyarosadmi. kompaniaTa social-
ekonomikuri saqmianoba - es maTi SesaZle-
blobaa uCvenon TavianTi loialoba sazoga-
doebisadmi, romelsac isini ekuTvnian, da
Seiqmnan ufro xelsayreli imiji. kompaniebs
surT mogebis miReba da umwikvlod emsaxu-
ron TavianTi klientebis da mTlianad sa-
zogadoebis xangrZliv-vadian interesebs.

iseTi kompaniebi, rogoricaa Patagonia, Ben
& Jerry’s, Honest Tea da sxvebi, iyeneben e.w. „mzrun-
vel kapitalizms”,TavianTi maRali samoqalaqo
da socialuri pasuxis-mgeblobis xazgasmiT.
maT ganacxadebi socialuri pasuxismgeblo-
bis Sesaxeb, TavianT misiaSi SeaqvT.

warsulSi marketingi ZiriTadad komer-
ciul seqtorSi gamoiyeneboda, magram
garkveuli droidan igi mravali arakomer-
ciuli organizaciis strategiaSi Sevi-
da - kolejebis, saavadmyofoebis, muze-
umebis, simfoniuri orkestrebis da ek-
lesiebisac ki. aSS-s 1,2 mln-ze meti ara-
komereciuli organizaciebi konkurireben
erTmaneTs Soris daxmarebis miRebaze sax-
elmwifos da kerZo pirTa mxridan da im
adamianebisaTvis, romelTa mozidvas cdilo-
ben TavianT rigebSi. amaSi maT efeqtiani
marketinguli Zalisxmevebi exmarebaT. gan-
vixiloT san-franciskos zooparkebis mar-
ketinguli saqmianobis magaliTi.

san-franciskos zoologiuri sazog-
adoeba aqtiurad izidavs adamianebs
zooparkSi, klientebis yvelaze mniS-
vnelovani segmentisadmi-bavSvebisadmi
mimarTviT. yvelaferi iwyeba reklami-
dan: zooparki motanilia rogorc mSob-
lebsa da bavSvebs Soris urTierTobis
stimulirebis da ekologiur problema-
Ta ganxilvis xerxi. zooparkSi bavSvebs
SeuZliaT daakvirdnen cxovelTa cxovre-
bas, rogorc Cveulebrivis, ise saSinaosi,
ise ekzotikuris. zooparkSi bavSvebs
SeuZliaT volierSi Sesvla, sadac cx-
enebi imyofebian, xeli gadausvan piru-
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tyvs da aWamon maT. momsvlelTa da, Se-
sabamisad, fuladi nakadebis mosazidad
zooparkis xelmZRvaneloba iyenebs no-
vatorul reklamas, inaxavs veb-gverds,
da atarebs gasarTob saojaxo progra-
mas, yvelaze popularuli romelTa Soris
- yovelwliuri zoologiuri festival-
ia bavSvebisaTvis. festivalis organi-
zatorebi monawileobisaTvis patiJoben
adgilobriv kompaniebs, romlebic kveb-
is produqtebs da garTobas Tavazoben.
yoveli festivalis wminda amonagebi
daaxloebiT 50 aT. dolars Seadgens. es
fuli warimarTeba zooparkis Senaxvaze
da saganmanaTleblo programebze. „musi-
ka da gemrieli saWmliT savse magidebi,
SeniSnavs erT-erTi mimomxilveli - yo-
vel zoologiur festivals brwyinvale
RonisZiebad gadaaqcevs.”sakuTari mxri-
dan davamatebT, rom es jadosnoba Seu-
Zlebeli iqneboda efeqtiani marketingis
gareSe.

kerZo kolejebi, moswavleTa raodeno-
bis SemcirebasTan wawydomiT, marketingis
daxmarebiT abiturientebsa da fulad sax-
srebs izidaven. mravali samxatvro koleq-
tivi - iseTi popularulebic ki, rogoricaa
Lyric Opera Company of Chicago, - dafinansebis
naklebobas ganicdis da mis dafarvas agre-
siuli marketingis xarjze cdilobs, spon-
sorebis mosazidad. arakomerciulma orga-
nizaciebmac ki (magaliTad, axalgazrda
qristianTa asociacia, xsnis armia, gerl-
skautebi da sx.), ukanasknel wlebSi Tavian-
Ti wevrebi dakarges da axla modernizebas
cdiloben, rac SeiZleba meti axali wevris
da sponsoruli fulis mosazidad.

saxelmwifo organizaciebi aseve inter-
ess iCenen marketingisadmi.magaliTad, aSS-s
SeiaraRebulma Zalebma marketinguli geg-
ma SeimuSaves, romlis mizania rac SeiZle-
ba meti axalbedebis mozidva. dRes saxelm-
wifo dawesebulebebi SeimuSaveben social-
uri marketingis kampaniebs, romlebic ener-
godazogvisa da garemos dacvis propagan-
das ewevian da informacias iZlevian
mowevis, loTobisa da narkomaniis mavneo-
bis Sesaxeb. aSS-s mTavroba,romlis wli-
uri sareklamo biujeti 1,2 mlrd dolars
warmoadgens, erT-erTi umsxvilesi reklam-
atoria qveyanaSi, mas 27-e pozicia ukavia
reklamatorebs Soris.

teqnilogiurma bumma, romlis mowmeebi

Cven varT ukanasknel periodSi, axali „cif-
ruli” epoqa gamoiwvia. kompiuteruli sain-
formacio da sakomunikacio teqnologieb-
is da axali satransporto saSualebebis
gamoyenebis zrdam zegavlena moaxdina im
xerxebze, romelTa daxmarebiTac kompanie-
bi uzrunvelyofen samomxmareblo fase-
ulobebs Tavisi klientebisaTvis.

warsulSi aSS-s teritoriis gada-
sakveTad aRmosavleTidan dasavleTisaken
saWiro iyo kvireebi da Tveebic ki. axla ki
kavSirgabmulobis sistemebis daxmarebiT
Cven am movlenebs vakvirdebiT realuri
drois reJimSi. Tu adre kvireebi sWirdebi-
da aTasoboT kilometris iqiT mcxovreb
megobrebTan da nacnobebTan informaciis
gacvlas, axla Cven wamierad vukavSirdebiT
maT telefoniT an internetiT.

videokonferenciis wyalobiT marketol-
ogebs niu-iorkidan SeuZliaT fokus-jgufe-
bis Catarebis moderireba CikagoSi an parizSi,
aki maT adre amisaTvis aRniSnul qalaqeb-
Si TviTmfrinaviT gafrena mouwevdaT.
Tagvis knopze ramdenjerme daWeriT, marke-
tologi sainformacio onlain-samsaxure-
bidan sxvadasxvanair informacias Rebulobs
klientis Sesaxeb: misi avtomanqanis markis,
sayvareli wignebis da nayinis saxeobis
Sesaxeb. kompiuterebis daxmarebiT firmebi
qmnian monacemTa sakuTar bazebs klienteb-
is Sesaxeb da iyeneben maT saqonelTa da
momsaxurebis personalizebisaTvis.

teqnologiurma bumma warmoSva komuni-
kaciebisa da reklamis axali saSualebebi-
mobiluri telefonebi, veb-saitebi, faqsimi-
luri kavSiris aparatebi, kompaqt-diskebi,
interaqtiuli televizia da a.S. eleqtronu-
li komerciis Sedegad klientebi agrove-
ben da aanalizeben informacias saqonlisa
da momsaxurebis Sesaxeb, arCeven, ukveTaven
da anazRaureben maT SeZenas da mitanas.

yvelaze STambeWdavi axali teqnolo-
gia- internetia, akavSirebs mTeli msof-
lios individualur mosargebleebs da
kompaniebs, da nebismieri informaciis miRe-
bis saSualebas iZleva.

interneti-farTe, saerTod xelmis-
awvdomi kompiuteruli qselia,romelic
erTmaneTs aerTebs yvela ti pis mwar-
moeblebs, romlebic msoflios yvelaze
ufro daSorebul kuTxeSi cxovroben
da maT informaciisadmi xelmisawvdo-
mobas Tavazobs.
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dRes Znelad moiZeba kompania,romelic
ar sargeblobs internetis farTo SesaZle-
blobebiT. dRes yidvebi interneris meSveo-
biT Zalze maRali tempebiT izrdeba, inter-
netis mosargebleTa daaxloebiT 65% yid-
vas msoflio obobas meSveobiT axorcielebs.

marketologebi gadaxedaven TavianT
urTierTobebs klientebTan da partnior-
ebTan da cdiloben axleburad Caixedon
TavianT urTierTqmedebaSi mTel sam-
yarosTan, romelic TandaTanobiT „global-
ur soflad”gadaiqceva. mravali kompania
kontaqtebs amyarebs Tavis klientebTan da
partniorebTan mTeli msofliodan, global-
uri masStabiT.

dRes globaluri konkurencia Seex-
eba yovel kompanias, didsac da patarasac.
yvavilebis maRazia Tavis saqonels iZens
meqsikeli meyvavileebisagan, xolo eleq-
troteqnikis msxvili amerikuli kompania
aSS-s bazrebze iaponel mwarmoeblebTan
konkurirebs. amerikeli marketologebi
konkurencias ganicdian evropeli da azie-
li kolegebis mxriv. iseTi kompaniebi,
rogorebicaa Toyota, Siemens, Nestle, Sony da
Samsung-i, araiSviaTad aWarbeben amerikel
konkurentebs aSS-s bazrebze.

ukanasknel periodSi kompaniebi ara
mxolod cdiloben saerTaSoriso bazre-
bze gayidon TavianTi lokalurad warmoe-
bul saqonelTa meti moculobebi,aramed
aseve siamovnebiT iZenen makompleqtebleb-
isa da komponentebis mniSvnelovan raode-
nobebs. magaliTad, isaak mirzaini,amerikeli
modeliori,iZens avstraliuri warmoebis
qsovils,romelic SeRebilia italiaSi. igi
SeimuSavebs axal models da mas eleqtronu-
li fostiT agzavnis honkongSi, xolo mod-
els keraven CineTis erT-erT fabrikaSi.

kompaniebi TavianT dargs, konkurentebs
da TavianT SesaZleblobebs ganixilaven
globalur perspeqtivaSi. isini cdiloben
globaluri marketingis ganviTare-
bas,romelic lokalurisagan gansxvavebu-
lia da gaigon Tu globaluri konkurente-
bi da globaluri sabazro (da arasabazro)
Zalebi rogor zemoqmedeben maT biznesze.

1980-ian wlebSi iaponias wamyvani pozi-
ciebi ekava msoflioSi sayofacxovrebo
teqnikis warmoebaSi, magram 1990-ian wlebSi
iaponiis pozicia Seirya da wamyvani roli
evropaze gadmovida, romelmac Zlieri
poziciebi SeinarCuna da axali aRmosavleT-

evropuli bazrebi aiTvisa. aSS-bi didxans
liderobda mowinave teqnologiebSi, farTo
moxmarebis saqonelTa warmoebaSi, magram
finansuri krizisis dadgomiT evropuli
qveynebi da iaponia uZraobas ganicdian, xolo
msoflio ekonomikis zrda uzrunveliyofa
axali industriuli qveynebis xarjze. aSS-
bi jer kidev inarCuneben upiratesobas msof-
lioSi, kompiuterul teqnologiebSi lider-
obis Sedegad, magram maTTan axlos midian
qveynebi, romelTa ekonomika gamswrebi tem-
pebiT viTardeba (briksis qveynebi).

marketingSi aseve cvlilebebi SeiniSne-
ba. eqspertebi „axali ekonomikis” Sesaxeb
laparakoben, romelic kompanias aiZulebs
gadaxedos warmodgenebi marketingis mizne-
bisa da meTodebis Sesaxeb. guSindeli wauge-
beli strategiebi aqtualobas kargaven.
rogorc menejmentis klasikosma piter druk-
erma SeniSna, warmatebis formula biznesSi
warmatebis uwindel formulaze uarisTqma
gaxdeba. kompania rac ufro swrafad See-
gueba cvlilebebs, miT ufro Zlieri iqneba
misi upiratesoba konkurentebis winaSe.

sabazro garemos mudmivi cvlilebebi-
ara safrTxea marketingisaTvis, aramed misi
sicocxlea. isini arsebul saqonelTa ga-
naxlebisa da axalebis gaCenis SesaZle-
blobebs xsnian, da klientebTan Sexvedris
axal xerxebsa da axal bazrebs qmnian.

♦ arsebuli saqoneli. nacvlad cvli-
lebebTan SewinaaRmdegebisa, inglisuri radio-
samauwyeblo kompania BBC lideri gaxda
cifruli radiogadacemis sferoSi.

♦ axali saqoneli. SeniSna ra, rom
moTxovna aradidi avtomanqanebisa da retr-
os stilis mxares gadaadgildeba, kompania
BMW-m ganaaxla  ini modelis warmoeba.
evropul bazarsa da aSS-Si  ini moTxovniT
sargeblobs da mogeba moaqvs.

♦ komunikaciebi. globalizaciam sa-
Sualeba misca kompaniebs SeenarCunebinaT
kavSiri klientebTan dReRamis 24 saaTis
ganmavlobaSi damoukideblad imisa, fiz-
ikurad sad imyofeba kompania.

♦ axali bazrebi. jer kidev arc ise
didi xnis winaT cotaodens Tu gaugonia
kompania Nokia-s Sesaxeb, romelic dRes erT-
erTi aRiarebuli lideria mobiluri kav-
Sirgabmulobis bazarze. VW-s wili Cinur
saavtomobilo bazarze (38%), 40%-iT izrde-
ba yovelwliurad.
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Semdgom Cven ganvixilavT marketingu-
li saqmianobis Semadgenlebs.

„kompaniebs dRes sinamdvileSi ori mniS-
vnelovani funqcia gaaCniaT: marketingi da
inovaciebi”, aRniSnavda piter drukeri. ma-
gram marketologebma TavianTi saqmianoba
ar unda CaTvalon kompaniis sxva qveganyo-
filebebisagan damokidebulad. kompaniis
marketingi mWidrod aris dakavSirebuli misi
saqmianobis yvela sxva saxeobebTan. piter
drukerma xazi gausva wminda marketingis
koncefciis prioritetulobas sxva kon-
cefciebis winaSe, romelTa Sesaxeb zemoT
vilaparakeT. kompaniis gadarCenis mTavari
pirobaa-mTel mis qvedanayofTa erToblivi
muSaoba saerTo miznis misaRwevad.

problemebi ekonomikaSi da negatiuri
damokidebuleba marketingisadmi xazs us-
vamen „swori” urTierTdamokidebulebebis
Camoyalibebis aucileblobas biznessa da
sazogadoebas Soris. social-ekonomikuri
marketingis koncefcia mowodebulia gamo-
asworos situacia. marketingis ganmarteba
rogorc socialuri da mmarTvelobiTi
procesisa, romlis msvlelobaSi calkeu-
li pirebi da pirTa jgufebi Rebuloben
yvelaers, rac aucilebelia maTTvis Tavi-
anT moTxovnilebaTa dasakmayofileblad,
saqonelTa da faseulobaTa Seqmnisa da
gacvlis xarjze, xazs usvams im faqts, rom
marketingis amocanaa - mis monawileTa moTx-
ovnilebebis dakmayofileba. magram social-
uri pasuxismgebloba marketingSi ara
ubralod mniSvnelovania-aramed mas cent-
raluri adgili unda eWiros. amis Sesaxeb
saubari iqneba meore TavSi.

marketingi-kompaniis strategiis erT-erTi
komponentia. marketinguli saqmianoba (nax.1.3)
gviCvenebs marketingis rols organizaciaSi
da aseve faqtorebs, romlebic zegavlenas
axdenen marketingul strategiaze.

marketingi rogorc saqmianoba - mar-
ketingul SesaZleblobaTa analizi, miz-
nobrivi bazrebis SerCeva, marketingis
kompleqsis SemuSaveba da marketingu-
li saqmianobis marTvaa.

mesame TavSi Cven ganvixilavT kompani-
is saerTo strategias umaRlesi donidan
marketingis gegmis SemuSavebamde calkeu-
li saqonlis mixedviT. marketingis gegme-
bi kompaniaSi arsebobs sxva gegmebTan, ma-
galiTad, warmoebriv gegmasTan erTad.

Tuki marketingis mTavari amocana im

saqonelTa warmoeba da gayidvaa, romelTa
SeZena surT momxmareblebs, marketinguli
dagegmvis pirveli da mTavari stadiaa mar-
ketinguli garemos analizi. marketingul
garemos ori done gaaCnia: makrodone,
romelzec moqmedeben dargisaTvis saerTo
ekonomikuri, politikur-samarTlebrivi da
sxva faqtorebi, da mikrodone, romelzec
kompaniaze zemoqmedeben Zalebi, romlebic
dakavSirebulebi arian mis biznesTan.es ori
done ganxiluli iqneba 4-7 TavebSi.

mikrogaremos politikuri, ekonomikuri,
socialuri da mecnierul-teqnikuri faq-
torebis sistematizebuli analizisaTvis
gamoiyeneba   ST-is meTodi (marketinguli
instrumenti). makro-da mikrogaremos Tavise-
burebebi da urTierTdamokidebulebebi ganx-
ilulia mesame TavSi.

 kompaniis arseboba damokidebulia imaze,
moisurveben Tu ara sakmarisi raodenobis
adamianebi TavianTi aqtivebis nawili gacva-
lon mis saqonelze. ufro xSirad gacvla
swarmoebs fulze, magram zogjer momxmare-
beli saqonels iZens valSi an cvlis mas
sxva saqonelSi (barteri). aseT garigebebs
kompaniisaTvis Semosavali moaqvT, romel-
ic aucilebelia biznesis warmoebisaTvis,
aki Tu kompaniis saqmianoba zaraliania, ma-
Sin marketings azri ara aqvs. magram kompa-
niis marketinguli aqtiuroba ar izRudeba
garigebaTa TanxlebiT. igi iwyeba garigeb-
is dawyebamde didi xniT adre da ar mTavrde-
ba masTan erTad. igive exeba marketingsac
arakomerciul organizaciebSi.

 marketinguli strategiebi samomxmareb-
lo bazrebze, muStruli qcevis Tavisebure-
bebi, myidvelis qceva SeZenis ganxorcieleb-
is Semdeg - mesame Tavis Temebia.

miuxedavad imisa, rom marketinguli saqmi-
anoba mimarTulia saboloo momxmareblis
dakmayofilebaze, marketingul Zalisxmeva-
Ta mniSvnelovani nawili Tavmoyrilia gay-
idvis momsaxurebaze kompaniaTa doneze, e.i.
samrewvelo bazarze. ufro dawvrilebiT igi
meeqvse TavSi ganixleba.

marketinguli gamokvlevebi - meTodebis
farTo anakrebia, romelic marketologebs
bazris gagebaSi exmarebaT (ufro dawvrilebiT
amis Sesaxeb ix. meSvide TavSi). marketinguli
gamokvlevebi gamoiyenebian myidvelTa qcevis
TaviseburebaTa Sesaswavlad samomxmareblo
da samrewvelo bazrebze, iTvaliswineben sx-
vadasxva xerxebis gamoyenebas, romlebic mar-
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ketinguli programebis amocanebis gadaWra-
Si exmarebian: sociologiuri gamokvlevebidan,
romelTa msvlelobaSi analizdeba calkeu-
li ojaxis qceva, aTasobiT gamyidvelTa trad-
iciul gamokiTxvamde.

strategiuli marketingi - esaa kompani-
is Zlieri mareebis gamoyeneba klientebis
efeqtiani momsaxurebisaTvis. mTeli es Tema
farTod ganixileba 12-13 TavebSi. strategi-
uli marketingi gansazRvravs kompaniis
ganviTarebis mimarTulebas. marketinguli
strategiebis SesamuSaveblad marketolo-
gi unda erkveodes makro- da mikrogaremos
faqtorebSi, icodes kompaniis mdgomareba
bazarze da konkurentuli situacia. mar-
ketinguli strategia TavisTavSi moicavs

sam komponents: bazris dasegmentebas, xel-
sayreli urTierTobis damyarebas da Se-
narCunebas myidvelebTan, konkurentuli
brZolis strategiebs.

marketingis marTvis mTavari amocanaa-
kompaniis klientebTan momgebian urTierTo-
baTa Seqmna. me-8 TavSi ganxilulia imis Sesax-
eb, Tu rogor unda Camoyalibdes es urTier-
Tobebi. garkveul dromde momxmareblebTan
urTierTobebis marTva monacemTa klienturi
bazis ubralo gamoyenebaze daiyvaneba,
e.i.informaciis gamoyenebaze calkeuli my-
idvelebis Sesaxeb masTan kontaqtis dasam-
yareblad, romelic adidebs kompaniisadmi
ndobas. magram ukanasknel periodSi klien-
tebTan urTierTobebis marTva Seicvala da

nax.1.3.marketingul strategiaze zemoqmedi faqtorebi
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axla niSnavs klientebTan momgebian urT-
ierTobaTa damyarebas da ganviTarebas maT-
Tvis gansakuTrebiT maRali samomxmareblo
faseulobis da dakmayofilebis SeTavazebas.

myidvelebi-Cveulenrivi adamianebia, mag-
ram Zalze sxvadasxvanairi. kompaniebma ician,
rom ar SeuZliaT yvela momxmarebelTa dak-
mayofileba bazarze. myidvelTa tipebi Zalian
bevria, maTi moTxovnilebebi Zalze mravalf-
erovani. zogierTi kompania sxvebze ukeT
akmayofilebs myidvelTa calkeuli jgufeb-
is moTxovnilebebs. Sesabamisad, kompaniis
saerTo bazris dasanawileblad mimarTaven
dasegmentebas. isini arCeven bazris seg-
mentebs da strategiebs SeimuSaveben Ser-
Ceuli segmentebis efeqtiani momsaxurebi-
saTvis. me-9 Tavi eZRvneba bazris dasegment-
ebis, miznobrivi segmentebis SerCevis da saqon-
lis pozicirebis sakiTxebs.

maqsimaluri samomxmareblo faseuloba
da klientebis umwikvlo momsaxureba-saba-
zro warmatebis aucilebeli, magram arasak-
marisi pirobaa. myidvelTa moTxovnilebebis
dakmayofilebis garda marketingulma strat-
egiebma kompaniebisaTvis unda uzrunvelyon
maTi upiratesobebi konkurentebze. kompania,

Tavisi sididis da dargSi misi mdgomareo-
bis gaanalizebiT gansazRvravs, Tu ra
poziciebi unda daiWiros man konkurente-
bze maqsimalurad SesaZlo upiratesobis
mosapoveblad. am Temas eZRvneba me-10 Tavi.

saerTo konkurentuli strategiis gan-
sazRvris Semdeg kompania mzad aris Seudg-
es marketingis kompleqsis konkretuli el-
ementebis dagegmvas. marketingis kompleqsi,
Tanamedrove marketingSi erT-erTi sakvan-
Zo cnebaa, romelic 11-20 TavebSi ganixileba.

marketingis kompleqsi-es taqtikuri
marketinguli instrumentebis anakrebia,
romelTa daxmarebiT kompania miznobrivi
bazris sasurvel reaqcias Rebulobs.

marketingis kompleqsi moicavs yvela
instruments, romelTa daxmarebiT firmas
SeuZlia zegavlena moaxdinis Tavis produ-
qciaze moTxovnaze. rogorc wesi, es instru-
mentebi erTiandebian cvladebis oTx jgufSi,
esenia: produqti (saqoneli),fasi, winwaweva,
da ganawileba. 1.4. naxazze naCvenebia mar-
ketinguli instrumentebi, romlebic Ti-
Toeul jgufs miekuTvneba.

marketingis kompleqsi - taqtikuri
marketinguli instrumentebis anakre-

nax.1.4. marketingis kompleqsis oTxi Semadgeneli marketingis kompleqsi
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bia (saqoneli, fasi, winwaweva, ganawile-
ba), romelTa daxmarebiT kompania mizno-
brivi bazris sasurvel reaqcias Reb-
ulobs.

saqoneli warmoadgens sakuTriv saqon-
lisa da mis Tanamdev momsaxurebaTa er-
Tianobas, saqonelTa da momsaxurebis er-
Tobliobas, romelTac kompania miznobriv
bazars Tavazobs. saqoneli, rogorc mar-
ketingis kompleqsis elementi, 11-13 Taveb-
Sia ganxiluli.

saqonelia - nebismieri sagani, romel-
ic bazarze gamoitaneba da SeuZlia myidve-
lis moTxovniolebaTa dakmayofileba.
saqonelSi Cven vgulisxmobT fizikur
obieqtebs, momsaxurebebs, adamianebs, adgils,
organizaciebs da ideebs.

fasi-fuladi Tanxaa, romelsac sa-
qonelze an momsaxurebaze iTxoven, anu
im faseulobaTa Tanxaa (jami), romel-
sac momxmarebeli cvlis im upirateso-
bebze, romelTac igi Rebulobs saqo-
nelTa an momsaxurebis flobis an ga-
moyenebisagan.

winwaweva - esaa saqmianoba miznobriv
myidvelebamde saqonelTa Rirsebebis misa-
tanad da maT dasarwmuneblad SeZenis xel-

sayrelobaze. 15-18 TavebSi ganxilulia mar-
ketinguli komunikaciebi.

winwaweva - saqmianobaa miznobriv
myidvelTa informirebis saqmeSi saqo-
nelTa Rirsebebis Sesaxeb da maT dasa-
rwmuneblad SenaZenis xelsayrelobaSi.

ganawileba moicavs kompaniis mTel
saqmianobas saqonelTa misatanad miznobriv
momxmarebelTa adgilsamyofelTan. ganaw-
ileba ganixileba aseve 15-18 TavebSi.

ganawileba - kompaniis mTeli saqmi-
anobaa saqonelTa da momsaxurebis mi-
satanad miznobriv myidvelTa adgil-
samyofelSi .

marketingis efeqtiani programa gulisx-
mobs marketingis kompleqsis elementebis
mkafio koordinacias da mimarTulia kom-
paniis marketinguli miznebis miRwevaze. mar-
ketingis kompleqsi - esaa kompaniis mar-
ketinguli instrumentebis taqtikuri
anakrebi, romelic mas saSualebas aZlevs
Zlieri pozicia daikavos miznobriv baz-
arze. warmatebas aRwevs is kompania, romelic
myidvelTa moTxovnilebebs akmayofilebs
yvelaze ufro ekonomiuri da maTTvis mox-
erxebuli xerxebiT, amasTan ormxrivi efeq-
tiani kavSiris uzrunvelyofiT.
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